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USAA IS PROUD TO BE THE 
PREFERRED PROVIDER
OF FINANCIAL SERVICES 
TO THE AMERICAN LEGION

Dear Fellow Legionnaire:

It is my pleasure to announce that The American Legion 
has entered into an agreement with USAA, making 
them our Preferred Provider of Financial Services 
including insurance, banking, investments, brokerage 
services and financial guidance. 

As we work for our country and community, USAA 
is dedicated to working for its members, delivering 
competitive products backed by award-winning customer 
service. USAA has catered to military personnel since 
1922, and today you will not find a provider with a 
prouder legacy of serving the military community.

Anyone who has honorably served our nation can join. 
Of course, that includes every American Legion member.

Our new relationship with USAA represents a great 
opportunity for Legionnaires. When we launched the 
new relationship on November 29th, I was quick to 
see how much money I could save with USAA. 

I encourage all American Legion members to explore 
the benefits of USAA membership.

Respectfully,

Jimmie Foster 
American Legion National Commander

Today you will not fi nd a provider with a prouder 
legacy of serving the military community than USAA.

We have recently extended our services to include 
veterans of all ranks who have honorably served.

122933-1210

Dear Fellow Legionnaire:

I’m every bit as pleased as Jimmie Foster about the 
new relationship between USAA and The American 
Legion, and I invite you to explore USAA to see what 
we can do for you. If you’re like most members, you’ll 
discover significant savings through our competitive 
insurance premiums, lower banking fees and 
numerous shopping discounts.

As an American Legion member, you are 
automatically eligible to join USAA and use our 
services. What’s more, when you purchase a property 
and casualty product from USAA, your adult children 
can join as well, benefiting from your legacy.

If you’d like to learn more, please call 
1-877-699-2654 to speak with a USAA 
representative.

We look forward to serving you and your family.

Sincerely,

Josue (Joe) Robles, Jr.
USAA President and Chief Executive Officer
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DIABETIC FOOT PAIN?

Available in the Diabetic Section at:

and other retailers nationwide!

For more information visit us at:

www.diabeticproducts.com

CLINICALLY
TESTED

7 out of 10 users
with diabetic foot pain

experience
relief of pain

Unlike homeopathic
products, Zostrix®
contains proven
medicated ingredients
that really work,
and it’s odorless
& greaseless!
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Fashioned with Gold, Sterling Silver, Personal Birthstones And Your War or Honor Ribbon in Official Colors

This powerful yet unassuming ring design marks your place in
Military History and will become a family heirloom in years to
come. The solid body of the ring is Sterling Silver, richly 
finished in gleaming 24 karat Gold. The Service and Honor
Ribbons are enameled in official colors applied by a master
craftsman at America’s finest maker of Military Jewelry. 
Four personal Birthstones of your choice flank the Service
Ribbon, adding a further touch of exclusivity and elegance.

The inside band is smooth for comfort fit. Our rings are
never hollowed out. Your initials and years you served
will be engraved on the inside band, forever marking
this special ring as your own.

Thank you priced at just $149.00*, payable in
two easy payments of $74.50*, with no interest.
Satisfaction guaranteed or return within
30 days for replacement or refund.

YES. I wish to order the following exclusive Veteran Service Ribbon
Ring, personalized as follows. I ALSO RECEIVE A FREE AMERICAN FLAG PIN!

WWII  Korean Service  Korea Defense  Vietnam Service  
Vietnam Campaign  Desert Storm  Iraq  Afghanistan

My Initials (3)_____ _____ _____ Years of Service:________ to ________

Birthstone Month†:____________  Ring Size: ______(If known, or consult jeweler)

I am an Honor Recipient and prefer the following Ribbon on my ring: 
PURPLE HEART    SILVER STAR    BRONZE STAR

NOTE: A copy of your DD214 or other authorizing document must be sent with your order. Thank You.

I NEED SEND NO MONEY NOW. Bill me in two easy, interest-free 
payments of $74.50* each, with the first payment due prior to shipment.
And my satisfaction is completely guaranteed. 

SHIPPING ADDRESS (We CANNOT ship to P.O. Boxes) Allow 6-8 weeks for delivery.

Name ________________________________________________________

Address ______________________________________________________

City______________________________ State______ Zip ____________

Phone (_______) _____________ Email ____________________________
† Diamonds (April) add $50* to first payment.
* Plus $14.95 for engraving, shipping and handling. 

PA residents add 6% sales tax.

Mail to: Veterans Commemoratives™ Military Service Ribbon Rings, Two Radnor Corporate Center, Suite 120, Radnor, PA 19087-4599

©2009-2011 ICM

RIBRIN-ALM-0111

JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER

GARNET AMETHYST AQUAMARINE DIAMOND† EMERALD ALEXANDRITE RUBY PERIDOT SAPPHIRE ROSE ZIRCON GOLDEN SAPPHIRE BLUE ZIRCON
Birthstones are simulated for consistant size and clarity. Names refer to color. † Diamond Birthstones are genuine .02 ct. weight each. Diamond Birthstone rings are $199*.

World War II ring shown
with Ruby Birthstones.

TO HONOR WAR VETERANS, PURPLE HEART, BRONZE & SILVER STAR RECIPIENTS

FOR OTHER FINE MILITARY RINGS & WATCHES VISIT VETERANS COMMEMORATIVES™ ONLINE AT VETCOM.COM

HONOR RIBBON RINGS
Purple Heart,

Bronze & Silver Star
See order form for details.

CALL TOLL FREE TO ORDER 1-800-255-3048
Monday - Friday from 9am - 5pm EST  Please have credit card ready.

Korea Defense Vietnam Campaign Desert Storm Iraq Afghanistan

Korean Service ring shown with 
Blue Zircon Birthstones.

Vietnam Service ring shown with 
genuine Diamond Birthstones.

Our Official United States Service Ribbon Rings are crafted in America, using the finest precious metals, 
personal Birthstones and hand enameling, to create a fitting and lasting tribute to your service to Country.

FREE
FLAG PIN
WITH ORDER!
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  ON THE COVER

 20 The Big Benning Theory
The Army’s armor and 
infantry schools merge to 
create a mega-base: the 
Maneuver Center of 
Excellence.  By Douglas Wissing

  John D. Helms/MCoE

 30 Veterans Welcome
The fi nancial services of 
USAA are available to all 
who honorably served.  

 38 A Jacket’s Journey
A Vietnam veteran combat 
tracker is reunited with his 
beloved fi eld jacket, 30 
years later.  By Ken Olsen

 40 No Pet Left Behind
Deployed troops have 
places to turn with their 
furry friends, at home and 
on the battlefi eld.  
By Dennis McCaff erty

PLUGGED INTO RECOVERY
On Veterans Day, Soldiers’ Angels gave laptop 
computers to nearly 100 wounded warriors at 
Brooke Army Medical Center in San Antonio. 
Project Valour-IT provides voice-controlled laptops, 
whole-body game systems and GPS devices to 
support troops recovering from hand wounds and 
other severe injuries. Caroline Seavey

The American Legion Magazine, a leader among national general-interest publications, is published monthly by The American Legion for its 2.5 million members. 
These  wartime veterans, working through 14,000 community-level posts, dedicate themselves to God and Country and traditional American values; strong national security;  
adequate and compassionate care for veterans, their widows and orphans; community service; and the wholesome development of our nation’s youth.

 5 Vet Voice
 8 Commander’s 
  Message
 10 Big Issues
 12 Living Well
 18 Veterans Update
 44 Rapid Fire
 56 Comrades
 60 Parting Shots
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 Call 1-888-802-MESO (6376) 
FOR A NO OBLIGATION CONSULTATION.

You are in 
the fi ght of 
your life. 

Fight for the 
settlement 
you deserve.

A PROVEN TRACK RECORD OF 
HELPING STRICKEN VETERANS 

$10.5 Million
SECURED FOR A RETIRED 

NAVY MACHINIST MATE (MM) 

 Attention Victims of Asbestos-Related

MESOTHELIOMA

SERVICE: Unlike other mesothelioma 
lawyers, we are veterans who share 
your values and are personally committed 
throughout your case. 

EXPERIENCE: We have 20 years of 
experience successfully representing 

veterans stricken by asbestos-related 
mesothelioma.

RESULTS: Unparalleled track record 
securing millions of dollars to help pay 
for healthcare and support their families.

COMMITMENT:  We offer free, 

no-obligation consultation nationwide,
and do not expect compensation until your 
suit has succeeded.
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3 Easy Ways to Order Your iHeater:
1. Call 1-877-848-7055
Claim Code: FM107 to order
by MasterCard, VISA, AMEX, Discover
2. Order online at www.iHeaters.com
3. Send check or money order for $279 plus
$19.99 S&H. Total $298.99 for each iHeater to:
 TTI
 Dept FM107
 6902 Hawthorn Park Dr.
 Indianapolis, IN 46220

Risk Free Money Back Guarantee!
Strict limit of 2 iHeatersTM per household

2. Order
3. Send 
$19.99 S

Risk 
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   NOW ONLY
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   Safe around kids & pets
  
  Comparable heaters sell    for $397 to $497      Limited lifetime warranty

   
   NEW low price!

A

Portable Infrared iHeater Heats up to 1000 sq. ft. for about  $1 per day

YOU CAN PAY MORE, BUT YOU WON’T GET MORE!

oo pppp cee!e!

You Save $220
We Can Only Guarantee This Special 

Price While Supplies Last.

Now Save 50% Off 
Your Heating Bills

BUYER BEWARE: Some slick marketers want you to believe that their technology is superior in an effort to charge you more for 
the same results. This extra money is used to pay for pricey celebrity endorsements.  The truth is, if you can use infrared heat of 
any kind to help heat your home, then you will save a substantial amount of money… period. You choose.

Now Save 50% Off 
Your Heating Bills
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‘Hey, Big Spender’
Bravo on a fair-minded article 

on government and personal 
spending habits (November). 
We want government to provide 
a variety of services but don’t 
want to pay for them. I am less 
than a fan of Milton Friedman, 
but he was right in saying 
there’s no free lunch.

– David Trachtenberg, Lake Worth, Fla.

Alan Dowd’s statement that 
we approve of our legislature’s 
graft, greed and corruption 
because we voted them into 
offi ce is absurd. Politicians 
make very laudable promises to 
do what the people want and 
stop outlandish spending, but 
when they get to Washington, 
they forget all of that and jump 
on the gravy train to grab all 
the money they can. Sure, we 
can wait until the next election 
and vote them out, but by then, 
it is too late.

Yet he compares the govern-
ment to millions of people 
with credit cards, home and 
student loans, etc., which is 
ridiculous. A loan by a citizen is 
generally carefully considered. 
He or she is then obligated to 
pay it back, with interest, 
within a fi xed time period. 
The government just prints 

more money to cover its expen-
ditures or votes for a higher 
debt level, with no real concern 
for when or how it will be 
paid back. As for student loans 
and many others, the costs 
are driven higher and higher 
by more intrusive, unnecessary 
regulations to nanny-state 
us all.

Sure, there are some who 
exist to be mothered by the 
state in the form of welfare 
money of all sorts, but I believe 
the majority of people are still 
hardworking, tax-paying and 
responsible. Some are forced 
into such situations (such as the 
military) by restricted income, 
but most would rather stand on 
their own.

– Larry M. Hebdon, Pocatello, Idaho

Many voters really do not 
care what their candidates do 
in offi ce, as long as they are 
true to the party. These politi-
cians feel they are not account-
able to anyone. They have 
created a welfare system 
that has reached around the 
world, and they have put this 
burden on the backs of this 
and future generations. They 
started a spending spree that 
has brought our great nation 
to its knees.

‘Like it was yesterday’
I’m looking at the cover of our November 

magazine, and I can still feel what that young 
sailor felt when he came home to his beautiful 
wife and baby daughter. It has been over 
50 years since my last U.S. Navy deployment, 
and the feeling came back like it was yesterday. 
In our fi rst two years of marriage, I was home 
about four months. In the three years I was 
aboard a destroyer, we made six-month and 
seven-month deployments, and several 
one- to three-month deployments. God bless 
that young family, and all those like them who 
sacrifi ce so much.

 – Vic Fredda, Orlando, Fla.

The Magazine for a Strong America

HOW TO CONTACT US
For assistance with membership record verification, 
membership applications, change of address, 
notification of member death or changes to magazine 
or Dispatch subscriptions, contact customer service.

 CUSTOMER (317) 860-3111 
 SERVICE cs@legion.org
  The American Legion
  Data Services
   P.O. Box 1954
  Indianapolis, IN 46206

 For change of address by mail, attach old address 
label, provide new address and membership number. 
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 MAGAZINE Indianapolis, IN 46206
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  Non-members: $15 
  Foreign: $21
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MEMBERSHIP IN THE AMERICAN LEGION
Veterans who served at least one day of active military duty 
during wartime, or are serving now, are potentially eligible 
for membership in The American Legion. Members must 
have been honorably discharged or still serving honorably.
 ELIGIBILITY Aug 2, 1990 – current
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 MILITARY Aug. 24, 1982 – July 31, 1984 
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 VETERANS AFFAIRS (202) 861-2700
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The problem is that most 
Americans have been caught up 
in this spree, and when they ran 
out of their own cash, they 
started charging and creating 
debt they cannot pay back. 
These politicians, who pay not a 
dime into Social Security, have 
stolen the funds and redirected 
them to their causes. And 
because of their party, they are 
continually voted back into 
offi ce. What a shame.

 – John Gondeck, Denton, Md.

‘To Test or Not to Test?’
I am a radiation oncologist 

who has been treating patients 
with prostate cancer for over 40 
years. The current controversy 
over testing (Living Well, 
November) will lead to the 
wrong conclusion. It is not the 
testing which has a questionable 
risk/benefi t ratio. 

The basic test – a rectal exami-
nation and PSA blood test – is not 
dangerous and causes no adverse 
effects, illness or death. It is the 
sequence of events after a given 
test result that may cause prob-
lems. This is a matter to be 
discussed and decided by the 
patient and his doctor. There are 
certainly side effects of treat-
ment, and not all patients will 
have the same risk/benefi t ratio. 
But that can only be determined 
after one has the initial informa-
tion. To make a decision before is 
bad medicine, and should not be 
left to any third party, insurance 
company or government.

– Erwin Tepper, Wall, N.J.

I was glad to see an article 
dealing with prostate cancer, 
but as a member of the Prostate 

Foundation, I need to protest. 
VA has access to the same 
information the foundation has, 
which shows that more men die 
of prostate cancer every year 
than any other form of cancer. 
Is the government trying to 
avoid this disease being added 
to the others now associated 
with Agent Orange? Neither 
test disclosed in the article is 
harmful, and if positive, there 
is at least another to check 
the results. 

 – Norman Lontz, Concord, N.C.

Oil-drilling moratorium
Rep. Debbie Wasserman 

Schultz, D-Fla., advocates 
wind turbines and solar 
power (Big Issues, November). 
That’s all well and good, 
but oil, gas, coal and nuclear 
generators have to be on line  
and loaded at less than the 
optimum, ready to assume 
demand when the wind dies 
or a cloud comes between the 
sun and solar panel.

 – David Hoff , Barron, Wis.

My congressman, Rep. Steve 
Scalise, R-La., outlined realistic 
and truthful support for lifting 
the oil-drilling moratorium 
wrongfully imposed by President 
Obama. The people here have 
suffered through Hurricane 
Katrina and a mismanaged 
BP’s mistakes. The moratorium 
hurts people through lost jobs 
and adds to additional depen-
dence on oil imports. Those 
like Rep. Wasserman Schultz 
think alternatives can come 
quickly – and, of course, more 
expensively.

– Stanley A. Patrick Jr., Metairie, La.

‘One Family at a Time’
I was deeply moved by the 

lovely article about Simone 
Renaud and the 15,000 graves 
she tended in France (Rapid Fire, 
November). As a fi ghter pilot of 
P-51s with the 506th Fighter 
Group on Iwo Jima, when I came 
in to land, I looked over to our 
right, toward Mount Suribachi, 
and was impressed by the 7,000 
white crosses of the troops who 
died to take the island and make 
it safe for the 50,000 assembled 
and waiting to invade Japan.

As a member of several 
Legion honor guards, I have 
attended a number of funerals, 
but none have stood out like 
those 7,000 white crosses.

– Harvey Bishop, Zelienople, Pa.

Legion Baseball, MLB standout
In his article about Bud Selig 

receiving the Legion’s James V. 
Day “Good Guy” Award, Steve 
Brooks refers to former Ameri-
can Legion Baseball and Major 
League Baseball star Harvey 
“Keen” (November). It’s Harvey 
Kuenn, and he was one of my 
favorites, a steady infi elder with 
the Detroit Tigers (1952-1959) 
and the San Francisco Giants 
(1960-1966). His major-league 
career spanned 15 years, and he 
had a lifetime batting average 
of .303. I just want to make sure 
Kuenn’s name and great career 
are properly remembered.

 – Philip Brunskill, Mayville, N.Y.

Editor’s note: In “Roster for 
a New Legion Year” (November), 
National Vice Commander 
Eugene R. Pytka should have 
been identifi ed as also represent-
ing Maryland. 

THE AMERICAN LEGION MAGAZINE WELCOMES YOUR OPINIONS 

Include your hometown and a daytime phone number for verifi cation. All letters published are subject to editing.
Due to the volume of mail received, not every letter can be acknowledged.

The American Legion Magazine, P.O. Box 1055, Indianapolis, IN 46206
magazine@legion.org

Page 06



Ease of use,  peace of mind.

Be able to bathe 
safely, without worry 
with a Premier Care in Bathing 
Walk-In Bath.

Send to:  
Premier Care in Bathing  
2330 South Nova Rd., South Daytona, FL 32119

❏✔  Yes! Please send me a FREE COLOR 
BROCHURE about Premier Care 
Walk-In Baths.

Independence and security are only a phone 
call away. If you or a loved one struggle taking  
a bath, talk to us at Premier Care about our 
extensive range of walk-in baths.

of slipping or falling.
 

and exiting.
 

      away your aches and pains.

2184011

Name

(Required for Processing)  (                 )

Address 

City 

State Zip
Offer subject to 
approval from 
GE Money Bank

1-800-578-2899
Transform Your Bathroom 
and Transform Your Life.

Veterans
Discounts
Available
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About seven years ago, The American Legion Magazine published a 
survey form asking veterans to submit information about the 
treatment they were receiving from VA medical centers and 

clinics around the country. At the time, more than 300,000 VA patients 
were waiting 30 days or longer for doctor appointments in understaffed, 
underfunded facilities nationwide. The survey asked questions about 
waiting times, and also offered a place to write freely about other VA 
health-care concerns worth sharing. What an education that was. Nearly 
5,000 VA patients responded to the survey, which illuminated much more 
than delayed appointments. The surveys revealed inconsistent treatment 
programs for female veterans, ridiculously low mileage reimbursements 
for rural veterans forced to travel hundreds of miles to see VA doctors, 
and spotty help for veterans with dementia or Alzheimer’s disease. The 
information from that study has guided Legion testimony in Congress, 
legislative priorities and hundreds of staff site visits at VA health-care 
facilities. Most importantly, it has led to positive changes.

The survey was called “I Am Not a Number.” And it gave birth to the 
“System Worth Saving” report, which now delivers to Congress the 
Legion’s highly respected annual assessment of VA health-care facilities 
nationwide. When Congress needs to know what veterans think about 
VA health care, The American Legion is the expert source thanks to the 
“System Worth Saving” program. There is nothing else like it.

This year, that same model is being applied to tackle another major 
VA issue: benefi ts administration and general performance of regional 
offi ces. At our national convention in August, VA Secretary Eric Shinseki 
vowed to bring the backlog of unresolved VA claims decisions under 
control by 2012. The problem has haunted VA since the Eisenhower 
administration, only it’s worse now, with approximately 1 million 
veterans awaiting decisions that could change their lives forever. 

Secretary Shinseki needs our help on this one. The Legion is now 
conducting a series of VA Regional Offi ce visits in a program we call 
ROAR – Regional Offi ce Action Review. Like the “System Worth Saving” 
program, Legion experts and local veterans meet with VA Regional 
Offi ce administrators and employees to see what they are doing to 
reduce the backlog, how they are staffed, and how new technology is 
being used to improve the process.

Of course, we also need to get the stakeholder side of this story. That 
is why I strongly urge you to go to The American Legion website and fi ll 
out a ROAR survey (www.legion.org/roar) to share your thoughts about 
your regional offi ce. You will be asked a few simple questions about the 
time it has taken for your VA claim to be resolved, if the appeal process 
works, if you are satisfi ed and how you were treated. The confi dential 
survey also provides an area to write freely about your VA experience. 
We are always on the lookout for problems, but also want to learn about 
success stories that can be shared with others across the country. No 
one has a greater stake in this than we do. Let’s get online, fi ll out a 
survey, and help the secretary fulfi ll his challenge to fi nally break the 
backlog.

ROAR: How is your VA regional offi ce?

MEMORANDA

MYLEGION.ORG EXPANDS: 
The American Legion’s own 
social network – connecting 
Legionnaires with Legionnaires, 
searchable by war era, branch of 
service, home state and date of 
service – is now up and running. 
Look for it on the Legion’s website 
at www.legion.org. MyLegion.org 
already has thousands of member 
profi les and off ers Legion posts a 
great channel of communication 
with members. Best of all, it’s free 
of charge.

LEGISLATIVE PRIORITIES: As the 
112th Congress welcomes many 
new members to Capitol Hill, it’s 
time to share The American 
Legion’s legislative priorities with 
them and their staff s in 
Washington and in their home 
districts. The Legion’s Legislative 
Agenda is available to view or print 
out at www.legion.org/
legislative. Legionnaires are also 
urged to sign up for the Legion 
Legislative Division e-newsletter in 
the Legislative Action Center of 
the website.

    

National Commander
Jimmie Foster
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“Well, I finally did it. I finally decided to enter the digital age and get a cell phone. My kids have been bugging me, my book group
made fun of me, and the last straw was when my car broke down, and I was stuck by the highway for an hour before someone
stopped to help. But when I went to the cell phone store, I almost changed my mind. The phones are so small I can’t see the 
numbers, much less push the right one. They all have cameras, computers and a “global-positioning” 
something or other that’s supposed to spot me from space. Goodness, all I want to do is to be able to
talk to my grandkids! The people at the store weren’t much help. They couldn’t understand why 
someone wouldn’t want a phone the size of a postage stamp. And the rate plans! They were 
complicated, confusing, and expensive… and the contract lasted for two years! I’d almost given 
up when a friend told me about her new Jitterbug phone. Now, I have the convenience and safety
of being able to stay in touch… with a phone I can actually use.”

The cell phone that’s right for me. Sometimes I think the people who designed this phone
and the rate plans had me in mind. The phone fits easily in my pocket, but it flips open and
reaches from my mouth to my ear. The display is large and backlit, so I can actually see who is
calling. With a push of a button I can amplify the volume, and if I don’t know a number, I can
simply push one for a friendly, helpful operator that will look it up and even dial it for me. The
Jitterbug also reduces background noise, making the sound loud and clear. There’s even a dial
tone, so I know the phone is ready to use.

Affordable plans that I can understand – and no contract to sign! Unlike other cell phones, 
Jitterbug has plans that make sense. Why should I pay for minutes I’m never going to use? And
if I do talk more than I plan, I won’t find myself with no minutes like my friend who has a
prepaid phone. Best of all, there is no contract to sign – so I’m not locked in for years at a time
or subject to termination fees. The U.S. – based customer service is second to none, and the
phone gets service virtually anywhere in the country. 

Call now and get a FREE GIFT. Try Jitterbug for 30 days and if you don't love it, just return it. Why wait, the Jitterbug
comes ready to use right out of the box. The phone comes preprogrammed with your favorite numbers, and if you aren’t
as happy with it as I am, you can return it for a refund of the purchase price. Call now, the Jitterbug product experts are
ready to answer your questions.

Monthly Rate
Operator Assistance

911 Access
Long Distance Calls

Voice Dial
Nationwide Coverage

Trial Period

$14.99
24/7

FREE
No add’l charge

FREE
Yes

30 days

$19.99
24/7

FREE
No add’l charge

FREE
Yes

30 days

50 100Monthly Minutes

IMPORTANT CONSUMER INFORMATION: All rate plans require the purchase of a Jitterbug phone and a one-time set up fee of $35.00. Coverage and service is not available everywhere. There are no additional fees to
call Jitterbug’s 24-hour U.S. Based Customer Service. However, for calls to an Operator in which a service is completed, minutes will be deducted from your monthly balance equal to the length of the call and any call 
connected by the Operator, plus an additional 5 minutes.  Rate plans do not include government taxes or assessment surcharges. Prices and fees are subject to change. Savings are based on marketing materials from 
nationally available cellular companies as of June, 2010 (not including family share plans).  The full price of the Jitterbug Phone will be refunded if it is returned within 30 days of purchase, in like-new condition, and with less
than 30 minutes of usage. A Jitterbug Phone purchased from a retail location is subject to the return policy of that retail location. The Jitterbug phone is created together with worldwide leader Samsung. Jitterbug is a 
registered trademark of GreatCall, Inc. Samsung is a registered trademark of Samsung Electronics America, Inc. and its related entities. Copyright ©2010 GreatCall, Inc. Created together with worldwide leader Samsung.
Copyright © 2010 by firstSTREET for Boomers and Beyond, Inc.  All rights reserved.

47
45

8

FREE Gift
Order now 
and receive a 
free Car Charger. 
A $24 value!

No

Con
tra

ct

Questions about Jitterbug? 
Try our pre-recorded Toll-Free Hotline1-877-760-8931.

Jitterbug Cell Phone
Call now for our NEW low price.
Please mention promotional code 41534.

1-888-778-1849
www.jitterbugdirect.com

Available in
Red, White 
(shown), 
and Graphite.

Finally, a cell phone 
that’s… a phone!

More minute plans available. Ask your Jitterbug expert for details.

888-
778-
1849

Price

Reduced by
$48
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Repeal national health-care law

Rep. George Miller, D-Calif.
 Miller is chairman of the House 

Committee on Education and Labor.

SUPPORT
Rep. Steve King, R-Iowa

 King is a member of the House 
Committee on Small Business.

OPPOSE

Repealing the Affordable Care Act, as Washing-
ton Republicans propose, would mean millions 
losing coverage every year, businesses continuing 
to be crushed by skyrocketing costs, and worse. 
Americans can’t afford repeal. But there is good 

news: reform is working.
More than a million 

seniors who have fallen into 
Medicare’s prescription-drug 
“doughnut hole” have 
received rebates. Four 
million small businesses are 
now eligible for tax credits 
to provide coverage. Thou-

sands who couldn’t get insurance because of  
pre-existing conditions can fi nd coverage through 
new high-risk pools. Finally, millions of dollars in 
excessive premiums charged by insurance compa-
nies are being returned to policyholders. 

Most recently, the law ended the insurance 
companies’ worst abuses, such as cutting off or 
limiting coverage when you get sick or denying it 
to kids with pre-existing conditions. Young adults 
will be able to stay on their parents’ plan up to 
26, if they choose. 

When the law fully kicks in, Americans without 
insurance will be able to shop for affordable 
coverage of their choice. Those with insurance 
will get new protections. Small businesses will be 
able to band together in the new health-insurance 
exchanges and demand lower prices from the big 
insurance companies. At the same time, the law 
will reduce out-of-control costs, and cut defi cits 
by $1.2 trillion over the next two decades.  

All these reforms will be taken away if Republi-
cans get their way. It is time to get beyond the 
misrepresentations and stick to the facts. Health 
reform is vital to our nation’s competitiveness. 
Repeal will only put America back on an unsus-
tainable path.  

CONTACT YOUR ELECTED OFFICIALS 
The Honorable (name), U.S. Senate, Washington, DC 20510 • Phone: (202) 224-3121
The Honorable (name), U.S. House of Representatives, Washington, DC 20515 • Phone: (202) 225-3121

Obamacare is built around the unconstitutional 
premise that the federal government can compel 
Americans to purchase a private product as a 
condition of lawful residence within the United 
States. Were this very liberal interpretation of the 
“commerce clause” true, there 
would be virtually no limit on 
the government’s ability to 
regulate an individual’s life, 
placing the liberty of every 
American at risk. Obamacare’s 
individual mandate is unprec-
edented in U.S. law. It must be 
repealed before it is extended 
to other aspects of American life.

Obamacare is also bad policy, increasing insur-
ance premiums and jeopardizing seniors’ access 
to health care. Because Obamacare requires 
insurers to offer new benefi ts, the Congressional 
Budget Offi ce estimates that premiums could rise 
30 percent a year for everyone, and by $2,100 a 
year for the average family. On Sept. 7, The Wall 
Street Journal reported that several insurers had 
already sought permission from their states to raise 
their premiums, in response to the health-care law. 

Seniors face a one-two punch as well. The 
legislation cut over $523.5 billion from Medicare, 
leading experts to conclude that health-care 
providers will stop participating in the program. 
Obamacare also eliminated the tax deduction for 
employer-sponsored retiree prescription-drug 
coverage. As a result, Medicare trustees project 
that employers will stop offering these plans, and 
7.5 million seniors will lose their prescription-drug 
coverage by 2016. Clearly, if you like your cover-
age, Obamacare does not allow you to keep it. 

Obamacare is unconstitutional in its inception, it 
is bad policy in its implementation, and it tramples 
on the liberties America’s veterans have defended 
on behalf of us all. It must be fully repealed. 

THE HEART OF THE ISSUE

President Obama calls the Patient 
Protection and Aff ordable Care Act of 2010 

a great achievement. Many Republicans 
want it repealed or defunded, calling 

its individual mandate unconstitutional 
and unprecedented in U.S. law.
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Health.com recently published its list of the top 
10 heart-healthy foods:

Oatmeal is “full of omega-3 fatty acids, 
folate, and potassium.” It’s also rich in fi ber, 
which helps lower bad cholesterol and keeps 

arteries clear.

Salmon is rich in omega-3 fatty 
acids and antioxidants. It can 
help reduce blood pressure and 
“keep clotting at bay.”

Avocados “can help lower 
LDL levels while raising the 
amount of HDL (‘the good’) 

cholesterol in your body.”

Olive oil is full of monounsaturated fats, 
which help lower bad cholesterol 
and reduce the risk of developing 
heart disease.

Almonds, walnuts, and 
macadamia nuts are all full of 
omega-3 fatty acids and mono- and 

polyunsaturated fats.

Blueberries, raspberries, strawberries – 
whatever berry you like best – are full 
of anti-infl ammatories, which 
reduce your risk of heart 
disease and cancer.”

Flaxseed has fi ber, plus omega-3 and 
omega-6 fatty acids.

Spinach has heart-healthy lutein, 
folate, potassium and fi ber.

Legumes like lentils, chickpeas, 
and black and kidney beans are packed 
with “omega-3 fatty acids, calcium and 

soluble fi ber.”

Soy “is a great source 
of lean protein in a 

heart-healthy diet” 
and may lower 
cholesterol.

Heart-healthy foods

Amanda MacMillan of Health.com explains how you can 
stay fi t even when money is tight. Among her tips:

RENEGOTIATE
“If you’ve lost your job and relied on a cheaper corporate 
gym rate, talk to your membership coordinators and see 
if it’s possible to keep the same rate, rather than paying 
full price. Fitness clubs are also hurting from the 
economic crisis and may be more willing to give you a 
discount rather than lose you as a customer.”

PEDAL
“If you’re close enough to ride a bicycle to your job 
instead of driving or taking public transportation, 
you may save in more ways than one. 
Spending less on gas or train and bus fare is 
an advantage … some employers are 
actually starting to reward bike riders with 
monetary reimbursements, as well.” Plus, 
she notes that the Energy 
Improvement and Extension Act of 
2008 “makes it legal for cycling 
commuters to apply for a $20-per-
month reimbursement.”

MAKE A HOME GYM
Home exercise equipment is 
more available, less 
cumbersome and even less 
expensive than in the past.

DO IT YOURSELF
“If you’ve had the luxury 
of investing in a personal 
trainer for the last 
several months or years,” 
lay him or her off  and 
become your own coach.

CUT COSTS, NOT CORNERS
“A good pair of walking or 
running shoes, an easy-to-use 
heart-rate monitor or a 
portable MP3 player will be a 
valuable investment if you know 
that you’ll use them often, but a 
lot of fi tness products are pricey 
just because of the name brand, 
or they contain high-tech features 
that will only get in your way. Don’t be 
afraid to check retail stores like Target 
and Walmart for basic lightweight, 
breathable workout apparel, or 
secondhand sports stores for fi tness 
equipment.”

Living Well is designed to provide general 
information. It is not intended to be, nor is it, 
medical advice. Readers should consult their 
physicians when they have health problems.
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Millions still court this 
89-year-old lady.

®

The 1921 Morgan Silver Dollar is
the last of its kind. Get one today

before they’re only a memory. 
You don’t have to be a collector to love this 
coin. First, it’s big. At over 38 mm in diameter, 
it commands your attention by its heft. 

Second, size means high silver content, which is
why they’re in demand for melting.

Your chance to own this legend
won’t last long.

We were recently contacted by one of America’s
largest silver buyers with the opportunity to 
purchase several bags of 1921 Morgans, all in
Virtually Uncirculated condition. 

We didn’t hesitate.

With rising silver prices, collectors on the lookout
for these unique beauties, and scarce quantities, we
knew demand would be high. But we’re able to offer
you a fantastic value!

Purchase yours today. Risk-free!
You get the 1921 Morgan Silver Dollar — the most
sought-after coin in America — for as little as
$29.50 each (plus s&h). 

Best of all, own it risk-free. If you aren’t satisfied,
return your coins within 30-days for a full refund
(less s&h).

Buy More and Save
1921 Last Morgan Silver Dollar $39 each plus S&H
Five for $170.00 plus S&H Save $25!
Ten for $315.00 plus S&H Save $75!
20-Coin Roll for $590.00 plus S&H Save $190!

Toll-Free 24 hours a day
1-888-870-8531

Offer Code MDS135
Please mention this code when you call.

14101 Southcross Drive W., Dept. MDS135
Burnsville, Minnesota 55337

www.GovMint.com/1921morganPrices and availability subject to change without notice. Past performance is not a
predictor of future performance. 
Actual coin size is 38.1 mm. Note: GovMint.com is a private distributor of worldwide
government coin issues and is not affiliated with the United States government. Facts
and figures were deemed accurate as of April 2010. ©GovMint.com, 2010

Advertisement
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ROOM FOR IMPROVEMENT

Take your brain for a walk

Ever tried to read the drug information you’re given when 
picking up your prescription at the pharmacy? A study in 
Archives of Internal Medicine found this information far from 
consumer-friendly. After reviewing leafl ets from 
365 pharmacies nationwide for two drugs (for blood pressure 
and diabetes), researchers concluded that drug handouts are 
often cluttered with ads and coupons, hard to read due to 
small print, and missing important information, such as a 
complete list of contraindications and side eff ects. Chain 
pharmacies were more likely than independent pharmacies 
to provide complete information, but most handouts failed to 
meet standards for being easy to read and understand. To 
avoid confusion, take your questions directly to your 
pharmacist or doctor. 

Walking six or more miles a week 
can help protect your brain against 
shrinkage  brought about by old age, 
according to new research reported 
by HealthDay.

Published in the journal 
Neurology, fi ndings indicate that 
walking regularly and maintaining 
moderate physical activity can 
“reduce your likelihood of 

developing Alzheimer’s disease 
and (can) spare brain tissue,” 

writes the study’s 
lead author, 
Kirk Erickson of the 
University 

of Pittsburgh.
The study included 

hundreds of people with an 
average age of 78, and 

tracked their physical 
activity and cognitive-

impairment levels over 
13 years. Researchers 
found that “the 

more someone 
walks, the more gray-matter tissue 
the person will have a decade or 
more down the road in the regions 
of the brain ... that are central to 
cognition.”

OVERSEAS DEGREES
Good news if your doctor happens to be from overseas: “Foreign-born doctors 

practicing in the United States who earned their medical degrees abroad 
performed as well or better than their U.S.-born counterparts,” HealthDay 
reports. 

The fi ndings come from a research study of 250,000 patients “hospitalized for 
heart attack or congestive heart failure in Pennsylvania” between 2003 and 2006.

The study included 4,600 U.S. medical-school graduates and 1,500 graduates 
from non-U.S. medical schools. “Patients of foreign-born doctors trained in 
overseas medical schools had a 9-percent-lower death rate than the patients of 
U.S. citizens trained at U.S. schools,” the report states.

However, patients of U.S.-born doctors who studied at non-U.S. medical 
schools “had a higher risk of dying than patients in either of the other two 
groups.”

Originally published in the journal Health Aff airs, the study also found that 25 
percent of physicians in the United States earned their medical degree overseas.

Checked under the covers lately? The United States is experiencing an 
alarming resurgence of bedbugs, in part because the small, 
reddish-brown insects have developed a resistance to 
common pesticides, the Environmental Protection 
Agency says. The size of an apple seed, the 
bedbug is an ectoparasite, similar to lice, that feeds on blood. 
Bedbugs most often infest hotels, cruise ships, hospitals, 
trains and other places that house overnight guests. The 
pests hitchhike from place to place in luggage and clothing. Once 
in your home, they hide in upholstered furniture, mattress seams, 
baseboards and crevices. Bedbugs are active at night, when they head 
toward the nearest human for a meal. They aren’t known to transmit disease, but 
their bites leave red, itchy marks and produce an allergic reaction in some people.

Getting rid of bedbugs takes diligence and a multipronged approach, including 
thorough vacuuming, removing clutter, sealing cracks and crevices to reduce hiding 
places, washing clothing and bedding in hot water, and applying nonchemical 
pesticides such as diatomaceous earth. Professional application of chemical pesticides is 
often needed, too.
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Silver Is Permanently Bonded To Sock Fibers!
It Will Never Wash Out Or 
Wear Off – Guaranteed!

Satisfaction Guaranteed or Return For Your Money Back

From wound care to bacterial control, the
therapeutic power of silver is legendary.
That’s why our 2-IN-1 Compression Socks,
woven with REAL SILVER fibers, bring you
miracle relief. Silver draws blood flow to the
foot. Compression brings it back up
providing constant circulation. Microspun
nylon and spandex polypropylene fibers
provide firm but comfortable support,
especially at the ankles. Ladies’ (fits 9-11)
Men’s (fits 10-13).  One size fits most, buy 1
pair, get 1 pair free! Made in U.S.A.

Send Orders To: Dream Products, Inc. 412 DREAM LANE, VAN NUYS, CA  91496

Dept 63460

CA residents must add 8.25% sales tax

TOTAL

$ 

$ 

Silver Lined Compression Socks

_____Silver Lined Compression Socks @ $9.97 per pr.
Buy 1 Pair , Get 1 Pair Free $ 

/

Name

Address

City ST Zip

�Check or money order payable to: Dream Products, Inc.
Charge my: � VISA    � MasterCard    � Discover®/NOVUSSMCards

Card#                                                            Expiration Date

____Qty ____Qty ____Qty

____Qty ____Qty ____Qty

$  3.95 
Add $3.95 shipping & handling

no matter how many ordered

2 Black         2 White     1 Black, 1 White
Ladies’
#308
Men’s
#309
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Woven
With 

Fibers Of 
REAL 

SILVER!
Photo shows
sock inside out
for clearer
view of REAL
silver fibers

Woven
With 

Fibers Of 
REAL 

SILVER!

This product is not intended to diagnose or cure any medical condition. If symptoms
persist, see your doctor. This product is solely designed for soothing therapeutic relief.

FAST RELIEF For Swollen Ankles Or Poor Circulation!

RELIEVES Painful Swelling!           
IMPROVES Vital Circulation!         
INHIBITS Bacterial Growth!

COMPRESSION
BRINGS BLOOD
BACK UP THE 
LEG PROVIDING
CONSTANT 
CIRCULATION

SILVER 
DRAWS 
BLOOD
FLOW TO
THE FOOT

Knee-High Length
FOR MEN & WOMEN!

Available In
White &

Black

� SILVER PLUS COMPRESSION!
2-in-1 relief for swelling, poor 
circulation or varicose veins!

� A MUST FOR TRAVELERS!
Helps prevent circulatory 
problems on long flights or cruises!

� GREAT FOR TENNIS & SPORTS!
Gives leg muscles extra support 
when running or jumping!

� VITAL FOR STANDING ALL DAY!
Enjoy unbelievable comfort when
you’re on your feet all day!

$997
per pair

Anti-Odor! Anti-Static!
Wash ’N Wear Convenience!

(Save $3.00 off $12.97 catalog price)

ONLY

BUY 1 PAIR
GET 1 PAIR

FREE

www.DreamProductsCatalog.com 1-800-530-2689(website offers
may vary)

ORDER NOW
TOLL-FREEOR

RECEIVE A

WITH EVERY ORDER
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BY MARK FUERST

The science of tai chi is catching up with what tai chi 
masters have said for centuries: this mind-body practice, 
which originated in China as a martial art, leads to longer 
life, more vigor and fl exibility, better balance and mobility, 
and a sense of well-being. Cutting-edge research now 
supports long-standing claims that tai chi has a favorable 
impact on the health of the heart, bones, nerves and 
muscles, immune system and mind. 

Tai chi combines meditation with slow, gentle, graceful 
movements, as well as deep breathing and relaxation to 
move vital energy (what the Chinese call qi) throughout 
the body. “Tai chi can heighten bodily awareness and 
inner focus, make body movements more graceful and 
effi  cient, enhance natural breathing and help you attain 
peace of mind,” says Dr. Peter Wayne, assistant professor 
of medicine at Harvard Medical School, who has 
practiced and studied tai chi for more than 35 years. “Our 
fast-paced, multitasking, overstimulated, more-is-better, 
type-A Western lifestyle can be counteracted by the 
‘meditation in motion’ of tai chi.”

New research provides insight into the underlying 
physiological mechanisms that explain how tai chi works. 
It’s also enabled Wayne and his colleagues to shape the 

core elements of tai chi into a 
program to use in rehabilitating 

and preventing many health 
conditions. 

A 12-week controlled study of tai chi in heart-failure cases 
found that participants were able to walk longer and 
faster, and had an improved quality of life. What’s more, 
they had reduced blood levels of B-type natriuretic 
protein, an indicator of heart failure.

A newly completed Harvard randomized controlled 
trial of post-menopausal women diagnosed with low 
bone density used bone-density markers and computer-
ized motion analysis to quantify how tai chi aff ects 
weight-bearing in the skeleton. The preliminary results 
show that tai chi arrested bone loss in the hip and spine 
compared to women who had usual care, Wayne says.

Many other studies have shown the health benefi ts 
of tai chi. A Harvard review of 26 English and Chinese 
studies of tai chi and high blood pressure found that 
tai chi lowered blood pressure in 85 percent of the trials. 
Tai chi has also been shown to improve balance, reduce 
falls in older women, and increase bone strength – 
all important ways to prevent fractures from low 
bone density. 

And studies show that tai chi may be eff ective for 
the rehabilitation and prevention of chronic lower back 
pain, can reduce the pain of knee osteoarthritis, can 
reduce stress, can enhance mood and sleep, and may 
even strengthen the immune system.

“The integration of tai chi as an 
adjunct into the medical world 

can help prevent the progression 
of many chronic diseases,” 
Wayne says. 

Mark Fuerst is a Brooklyn-based 
health and medical writer.

Media Bakery

THE AMERICAN LEGION MAGAZINE   |   JANUARY 201116

Page 16



FACTORY DIRECT 
TO YOU!

How does Harbor Freight Tools sell 
high quality tools at such ridiculously 
low prices? We buy direct from the 
factories who also supply the major 
brands and sell direct to you. It’s just 
that simple!  Come see for yourself at 
one of our 330 STORES NATIONWIDE and 
use this 20% OFF Coupon on any of our 
7,000 products*. We stock Automotive 
products, Shop Equipment, Hand Tools, 
Tarps, Compressors, Air & Power Tools, 
Material Handling, Woodworking Tools, 
Welders, Tool Boxes, Outdoor Equipment, 

Generators, and much more.

NOBODY BEATS OUR QUALITY,
SERVICE AND PRICE!

20%20%OFFOFF ANY 
SINGLE 
ITEM!

HARBOR FREIGHT TOOLS - LIMIT 1  Use this coupon to save 20% on any one single item 
purchased when you shop at a Harbor Freight Tools store. *Cannot be used with any other discount 
or coupon. Coupon not valid on any of the following: prior purchases, gift cards, Inside Track Club 
membership, extended service plans, Compressors, Generators, Tool  Cabinets, Welders, Floor 
Jacks, Campbell Hausfeld products, open box items, Parking Lot Sale items, Blowout Sale items, 
Day After Thanksgiving Sale items, Tent Sale items, 800 number orders, or online orders. Coupon 
cannot be bought, sold, or transferred. Original coupon must be presented in-store in order to 
receive the offer. Valid through 4/15/11.  Limit one coupon per customer and one coupon per day.

SUPER
 

COUPON!

SUPER
 

COUPON!

SUPER
 

COUPON!

SUPER
 

COUPON!

 OSCILLATING 
MULTIFUNCTION

POWER TOOL 
LOT NO. 

 67256 

 $2999 
REG. PRICE 

$59 .99 

17 DIFFERENT ATTACHMENTS 
AVAILABLE IN OUR STORES!SANDING

CUT 
METAL

CUT 
DRYWALL

CUT 
PLASTIC

CUT 
FLOORING

PLUNGE 
CUTTING

SCRAPE 
CONCRETE

 $5999 
REG. PRICE $99 .99 

SUPER
 

COUPON!

Item 91039 shown

SAVE 
50%  

SAVE 
$130  

SAVE 
$60  

SAVE 
46%  

SAVE 
$60  

SUPER
 

COUPON!

SAVE 
66%  

SAVE 
$40  

SUPER
 

COUPON!

LOT NO. 
 91039/67408 

 3000 LB. CAPACITY 
LIGHTWEIGHT ALUMINUM 

RACING JACK 

EASY WAYS 
TO SHOP!
E
T3

3. CALL!

1-800-423-2567

2. GO TO!

www.HarborFreight.com

1. VISIT!

330 Stores Nationwide

Get More Coupons at HarborFreight.com

SUPER
 

COUPON!

 $9999 
REG. PRICE 

$229 .99 

LOT NO. 95659

 580 LB. CAPACITY 
FOUR DRAWER 
ROLLER CART 

 45 WATT  
SOLAR 

PANEL KIT 
LOT NO. 90599

 $14999 

SUPER
 

COUPON!

REG. 
PRICE 

$149.99

 $8999 
LOT NO.  98871 

 90 AMP FLUX 
WIRE WELDER 

NO GAS REQUIRED!

NNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNN!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!

 $999 
REG. PRICE $29 .99 

 12 VOLT
MAGNETIC 

TOWING
LIGHT KIT 

Item 96933 
shown

LOT NO.
96933/67455

REG. 
PRICE 

$139 .99 

LOT NO.   98199  

 $7999 

 10" SLIDING COMPOUND 
MITER SAW 

SAW BLADE 
INCLUDED

 $799 REG. 
PRICE 

$14 .99 

 3 PIECE TITANIUM 
NITRIDE COATED 

M2 HIGH SPEED STEEL 
STEP DRILLS LOT NO. 

91616

HARBOR FREIGHT TOOLS - LIMIT 1
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  
Cannot be used with any other discount or coupon. Coupon not valid on prior purchases. Coupon cannot 
be bought, sold, or transferred. Original coupon must be presented in-store, or with your order form, or 
entered online in order to receive 
the coupon discount. Valid through 
4/15/11.  Limit one coupon per 
customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 1
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  
Cannot be used with any other discount or coupon. Coupon not valid on prior purchases. Coupon cannot 
be bought, sold, or transferred. Original coupon must be presented in-store, or with your order form, or 
entered online in order to receive 
the coupon discount. Valid through 
4/15/11.  Limit one coupon per 
customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 1
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  
Cannot be used with any other discount or coupon. Coupon not valid on prior purchases. Coupon cannot 
be bought, sold, or transferred. Original coupon must be presented in-store, or with your order form, or 
entered online in order to receive 
the coupon discount. Valid through 
4/15/11.  Limit one coupon per 
customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 1
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  
Cannot be used with any other discount or coupon. Coupon not valid on prior purchases. Coupon cannot 
be bought, sold, or transferred. Original coupon must be presented in-store, or with your order form, or 
entered online in order to receive 
the coupon discount. Valid through 
4/15/11.  Limit one coupon per 
customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 1
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  
Cannot be used with any other discount or coupon. Coupon not valid on prior purchases. Coupon cannot 
be bought, sold, or transferred. Original coupon must be presented in-store, or with your order form, or 
entered online in order to receive 
the coupon discount. Valid through 
4/15/11.  Limit one coupon per 
customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 1
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  
Cannot be used with any other discount or coupon. Coupon not valid on prior purchases. Coupon cannot 
be bought, sold, or transferred. Original coupon must be presented in-store, or with your order form, or 
entered online in order to receive 
the coupon discount. Valid through 
4/15/11.  Limit one coupon per 
customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 1
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  
Cannot be used with any other discount or coupon. Coupon not valid on prior purchases. Coupon cannot 
be bought, sold, or transferred. Original coupon must be presented in-store, or with your order form, or 
entered online in order to receive 
the coupon discount. Valid through 
4/15/11.  Limit one coupon per 
customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 1
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  
Cannot be used with any other discount or coupon. Coupon not valid on prior purchases. Coupon cannot 
be bought, sold, or transferred. Original coupon must be presented in-store, or with your order form, or 
entered online in order to receive 
the coupon discount. Valid through 
4/15/11.  Limit one coupon per 
customer and one coupon per day.

SAVE 
$100  

REG. PRICE $249 .99 

√ Over 4.5 MILLION NEW CUSTOMERS 
 in the Last 18 Months!
√ NO HASSLE RETURN POLICY
√ Family Owned & Operated
√ We Will Beat Any Competitor's Price Within 1 Year of Purchase!

LIFETIME WARRANTY
ON ALL HAND TOOLS!

HARBOR FREIGHT TOOLS
Quality Tools at Ridiculously Low Prices

SALE STARTS TODAY!

hft_amerlegion_0111.indd   1 11/11/10   3:53:34 PM

Page 17



THE AMERICAN LEGION MAGAZINE   |   JANUARY 201118

With VA budgets rising dramatically in recent 
years, it’s time for Congress to check if those extra 
billions of dollars are being spent wisely, says 
Rep. Jeff Miller, R-Fla., a sixth-term lawmaker and 
frontrunner to serve as the new chairman of the 
House Veterans Affairs Committee.

“The Department of Veterans Affairs really has 
grown immune to oversight from Congress,” Miller 
told The American Legion 
Magazine. “I hope to re-invig-
orate the process.”

With Democrats in the 
majority the past four years, 
Rep. Bob Filner, D-Calif., 
chaired the committee. He 
was “inclined to look at 
added resources through 
dollars” to address veterans’ 
needs, “where I may be more 
focused on helping to in-
crease resources through 
effi ciencies,” Miller said.

“This is a huge government 
agency, and there is a mind-
set that is hard to change. 
But we need to focus not only 
on delivery of services but 
the cost at which services are being delivered to 
the veteran.” 

Overhead and administrative costs “are probably 
some of the fi rst places we need to look for cost 
savings and duplicative services,” he said.

Miller wants closer scrutiny of the credentialing, 
privileging and screening of VA employees. “We 
need to review the portfolios of background 
checks that involve current and potential employ-
ees, with a goal of ensuring  veterans and co-
workers are safe in the working environment and 
in the environment with which veterans are being 
cared for.” 

Consistency in service delivery also needs work, 
he suggested. “One thing I hear often, because I 
get a lot of snowbirds that come to northwest 
Florida, is that one (Community-Based Outpatient 
Clinic) provides hearing aids, and another doesn’t. 
We are still trying to fi gure out how to provide 
uniform services … all across this nation.

“VA is doing a good job providing medical care, 
better than they have in years past, (and) most 
satisfaction surveys show they are moving in the 

right direction. We need to help them. This 
committee’s (oversight) responsibility is critical. 
But the only way we can help the VA system work 
is with the (veterans service organizations) by our 
side, helping come up with the solution.”

Miller said he opposes any initiatives to raise 
co-payments or fi lling prescriptions in VA pharma-
cies. He said he will also fi ght any attempt to raise 

TRICARE fees, deductibles or 
co-pays.

“Both are non-starters,” he 
said. “There are signifi cant 
cost savings that can be 
made before you ask the 
veteran to make another 
sacrifi ce.”

Miller said he backs 
pending Post-9/11 GI Bill 
reform legislation that has at 
its center expansion of 
coverage to include most 
types of vocational training.

He also said he wants to 
consider expanding veterans’ 
access to private-sector 
doctors and hospitals in 
situations where the alterna-

tive is long drives to VA hospitals or clinics.
That issue raises red fl ags for the Legion and 

other VSOs. It is seen, over the long term, as 
weakening the VA health-care system and threat-
ening continuity of care for veterans dealing with 
multiple health issues.

But in northwest Florida, “patients are still being 
required to go to Biloxi, New Orleans and then 
Birmingham for some care they could be receiving 
in their local community in a private hospital,” 
Miller said. “We need to ... allow for expansion of 
veterans’ use of local medical facilities instead of 
requiring them to drive great distances.” The 
Legion, however, has long opposed the privatiza-
tion of VA health care.

Other priorities Miller sees for the committee are 
to shrink VA’s backlog of compensation claims and 
to make real progress on having all-electronic 
health records for servicemembers and veterans.

Tom Philpott, a former Coast Guardsman, has 
written about veterans and military personnel issues 
for more than 30 years.

Miller vows tighter VA oversight
BY TOM PHILPOTT

As chairman of the House Veterans Aff airs 
Committee, Rep. Jeff  Miller, R-Fla., says he would 
zero in on cost savings and eliminating duplica-
tive services. AP
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In a major realignment, the Army’s armor and infantry schools 
merge to create a mega-base: the Maneuver Center of Excellence.

BY DOUGLAS WISSING
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In what seemed a wild departure from history, BRAC 
had directed the Army to combine armor training, 
long at Fort Knox, with infantry training at Fort 
Benning, the venerable “Home of the Infantry” that 
sprawls over 182,000 acres in Georgia and Alabama. 
Following a gargantuan construction and logistics 
phase, the unifi ed training facilities are called the 
Maneuver Center of Excellence (MCoE). 

In the early days of BRAC, many feared the merger 
would be the clash of titans: two tradition-rich Army 
branches – each inordinately proud of its culture and 
prerogatives – at loggerheads over a universe of 
issues. But by the time the tankers broke the chains 
on the 70-ton battle tanks at the new MCoE, peace 
had broken out between the armor and the infantry. 

No Four-Letter Word. The Army established Camp 
Benning in 1918 to train units heading to Europe, 
including tankers for close-infantry support. The base 
hung on after the armistice as a training facility, 
becoming a permanent infantry school in 1920, and 
was redesignated Fort Benning in 1923. The tank 
school moved to Camp Meade, Md., in 1927 but 
returned to Benning in 1932. In the 1940s, massive 

O
n Aug. 11, fi ve M1A2 Abrams main 
battle tanks from the U.S. Army 
Armor School in Fort Knox, Ky., 
lumbered off  train cars and headed 

up the new Fort Benning, Ga., tank trail, 
proof positive that a massive institutional 
and cultural undertaking begun in 2005 by 
the Base Realignment and Closure (BRAC) 
Commission had become a reality. 

John D. Helms/MCoE

Members of 1st Squadron 316th 
Armor Brigade sit atop their 

battle tanks. John D. Helms/MCoE
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call-ups precipitated the expansion of Fort Benning 
to its current size. With the focus on infantry 
training, armor training moved to Fort Knox, 
where the mechanized cavalry’s doctrine and 
training held sway for decades. Even without the 
tanks, by the 21st century more than 115,000 
soldiers trained annually at Fort Benning, making 
an enormous impact on the regional economy. 

But in 2002, the BRAC Commission announced 
that the military’s domestic infrastructure was 
25 percent too large. The commission directed it to 
consolidate into fewer but more effi cient mega-
bases. To avoid closure, many bases and surround-
ing communities clamored to make their case – 
including Fort Benning and Georgia-Alabama 
economic-development leaders.

“BRAC is not a four-letter word here,” says 
retired Col. Gary A. Jones, executive vice president 
for military affairs at the Greater Columbus, Ga., 
Chamber of Commerce and the Valley Partnership 
Joint Development Authority. “BRAC is good.” 
Jones spearheaded the regional economic develop-
ment team’s intricate planning and marketing 
strategy to save, and then expand, Fort Benning. 

The community’s work paid dividends. In 2005, 
the BRAC Commission gave Fort Benning its 
greatest challenge: establish the Maneuver Center 
of Excellence. Offi cials estimate that at least 
11,000 jobs will open up at Fort Benning as a result 
of BRAC, adding to the $5.9 billion the base already 
contributes annually to the regional economy.

“People have looked at BRAC very positively 
because it’s looked at through economic develop-
ment ,” Jones says.

The MCoE is a daunting project. When the full 
expansion is complete, Army offi cials estimate Fort 
Benning will have undergone more than $3.5 
billion worth of construction. The base is now the 
biggest construction site in the southeastern 
United States, using 2.5 million tons of aggregate, 
with more concrete poured here than was used in 
the Hoover Dam. There are 6 million square feet of 
new buildings, and 3 million square feet of exist-

ing structures, to 
be renovated. There 
is major construc-
tion at 19 ranges 
and six training 
facilities, 140 miles 
of roads and trails, 
13 new road-class 
bridges, new 
state-of-the-art 
physical training 

facilities, child-development centers and 2,000 new 
homes, with 2,000 more being renovated, all 
spread over 20,000 acres. 

When complete, the Close Combat Tactical 
Trainers (CCTT) virtual training center will be the 
Army’s largest. There, soldiers will climb into 
simulated Mine Resistant Ambush Protected 
vehicles (MRAPs) and Abrams tanks for virtual 
warfare. “We can train leaders and then run 
exercises in role-playing,” says Ken Mullins, chief 
of the G-3 Simulations Training Division. “The 
team can strap in, and the commander ... can 
watch his soldiers. Everything is like the real 
thing.” Later, the team can assess its virtual 
combat on video monitors in a classroom. “If a guy 
dies, he learns from his experience,” Mullins says.

Furthermore, the MCoE is a green project. Every 
construction proposal goes through a rigorous 
environmental-impact study. Construction and 
design emphasize natural lighting, recycled 
materials and high energy-effi ciency standards, as 
well as tight controls on building chemicals that 
soldiers might breathe. Sustainable, low-impact 
plantings help reduce environmental damage. 
Even the base’s endangered species benefi t from 
the project. “You’ll have a bunch of infantry come 
to a complete halt because of a woodpecker,” says 
Fort Benning Public Affairs Specialist Sue Ulibarri. 
“There’s a tortoise-relocation program.”

And the massive transformation is going 
forward even as the base continues its core mis-
sion – a process Col. Jesse Ward, director of the 
Strategic Plans Offi ce, calls “building the plane 
while we are fl ying it.” When all of the armor 
school arrives by September, an additional 30,000 
soldiers will be trained here – all told, approxi-
mately 52 percent of all new soldiers. 

The whirlwind construction and logistics push 
required extensive team-building, which was 
naturally accompanied by tumultuous “exchanges 
of views.” But in October 2009, the Maneuver 
Center of Excellence offi cially joined armor and 
infantry training together. These were momentous, 

Bigger, better Benning
19 ranges

6 training facilities
140 miles of roads and trails 
13 new road-class bridges 

2,000 new homes
2,000 homes for renovation

Douglas Wissing
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emotional days for Fort Benning, which had long 
prided itself on its infantry connection. 

“On Oct. 22, 2009, when we rolled up the colors 
of the infantry center, there were some gasps in 
the crowd,” says MCoE’s commanding general, 
Maj. Gen. Michael Ferriter. “But we are way better 
because of it.” 

Army Secretary John McHugh called the consoli-
dation a “huge muscle movement,” saying the end 
result “is going to be something that is incredibly 
benefi cial to soldiers and the experiences they’ll 
eventually have out in the battlefi eld. They’ll be 
able to train the way they’re going to fi ght.”

“It’s Going to Be Noisy.” Still, infantry and armor 
fi rst had to resolve their differences and concerns, 
and even to celebrate the lessons they could learn 
from one another. “Within the Army, there are 
tribes,” explains Col. Theodore Martin, comman-
dant of the U.S. Army Armor School, in his Fort 
Benning offi ce with its vintage wooden command-
er’s chair, photos of his infantry offi cer father and 
his black 10th Cavalry Stetson still powdered with 
dust from Iraq. “We’re armored warriors. We live a 
different lifestyle. It’s 
important for me to 
maintain the armor 
traditions.” 

Armor and infantry 
training had been 
stovepiped prior to the 
MCoE, but Martin 
points out the similari-
ties between the two 
branches. “In the 
Army, we live by the 
warrior ethos,” he 
says. “We’re more 
alike than we are 
different. We’re 
brothers – like twins.” 
He lists the infantry’s 
best practices that he 
intends to inculcate 
into armor training, including increased physical 
training. As for armor’s contribution, he notes the 
infantry’s increased enthusiasm for the CCTT 
virtual training that armor extensively uses. “We 
draw on the strengths of each other.” 

Martin also touts the advantages of the MCoE to 
the armor school, including new motor stables, 
barracks, headquarters and training facilities. “We 
had good digs at Fort Knox. We’re going to have 
world-class digs here at Fort Benning. My trepida-

tion has been replaced by bounding enthusiasm. 
Armor wins big with the MCoE.”

Outside, a boom cannot be ignored – a salute 
battery – and Martin smiles. “We’re noisy. It’s 
going to be noisy. It’s the sound of freedom.” 

Col. Bryan Owens, Fort Benning’s infantry 
commandant, also talks about the synergy the 
newly combined armor and infantry training will 
bring, particularly in the era of asymmetrical 
warfare, when armor may be dismounted. “It 
allows us to cross-fertilize,” he says, citing the 
infantry’s more intense physical training, facility 
with hand-to-hand combat and deep planning 
cycles that come from infantrymen having to 
hump their supplies. “Our brothers in the armor 
can learn from that.” 

Owens says there were challenges to the merger, 
including the Fort Benning site itself. BRAC looked 
at the base’s sheer size but neglected to fully 
assess the terrain needed for armor training, which 
necessitated some reconfi guration and expansion. 
The leadership had to resolve the potential risks of 
having large armor in proximity to foot soldiers. 
And armor and infantry had to negotiate the 

cultural differences 
between the two often-
squabbling branches, 
which played out at a 
variety of levels. “We’ve 
had some great debates on 
recon courses,” Owens 
says. “That was a rather 
heated, parochial discus-
sion. We’ve educated each 
other.”

But like Martin, Owens 
sees the advantages of a 
combined MCoE at Fort 
Benning. “This is a better 
fi ghting force,” he says. In 
welcoming armor to the 
former “Home of the 
Infantry,” he also alludes 
to Fort Benning’s history 

with tanks, which began in the 1930s. Pointing 
toward the ground, Owens says, grinning, “The 
armor started here at Fort Benning, but moved to 
Fort Knox in the ’40s. They’re coming home.” 

What Has and Hasn’t Changed. The not-so-distant 
explosions go off like thunder, and through 
billowing clouds of smoke, a squad of rifl emen 
sprints forward, weapons at the ready. A stentorian 
voice enumerates the past heroism and courage of 

An additional 30,000 soldiers will be 
trained at Fort Benning – approximately 

52 percent of all new soldiers.

Soldiers of the 192nd Infantry Brigade demonstrate 
urban ops at Fort Benning’s Cache Town. John D. Helms/MCoE
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1-800-748-7172

To view product video and customer feedback, visit

As a Chiropractor, I would say the 
Exerciser 2000 enables people to 
benefit themselves at home. It is 
a valuable asset in moving lymph 
fluid, oxygenating the blood, 
increasing immune system function, 
maintaining mobility in the spine, 
and freeing up a spine that had 
become stiff and arthritic. 
—Garry G., D.C.

my left foot and leg. My daughter 
saw the Exerciser 2000 in an ad and 
encouraged me to try it. It is helping 
a lot and I feel alive again.  
Thank you!—Grace R.

After using the Exerciser 2000 
Elite® twice a day for one week the 
swelling in my ankles went away. It 
has also helped my breathing, as I 
can get out and walk without having 
to stop and catch my breath!  
Thank you. —Shirley H., Florida

arthritis and a leukemic for the past 
nine years. Using your machine 
twice a day has made me feel ten 
years younger. I also have a great 

your company is in the business of 
“helping people feel better”, it is  
no fib! —Kate B.

I have had such lower back pain 
that I could hardly stand it. I saw 
your ad two years ago and thought 
it wouldn’t help me. But, I ordered 
one anyway. I have used it for four 
months now. I have very little back 
pain, am more regular, and I sleep 
much better thanks to the  
Exerciser 2000. —C. Cordes

—GGarry GG., D.C..to stop and catch my breaath! 
Thank you. —Shirley H., FFlorida

Do you have trouble 
getting down on the floor?

The Clark Exerciser Elite Table is specially designed to 
use with the Exerciser 2000 Elite® and is sold separately.
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Price, terms and conditions subject to change without notice.
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Not intended to treat, cure or prevent any diseases.

240 Berg 

Little did I know when I ordered the 
Exercise 2000 Elite® that it would 

years. I got it for the stiffness in my 
legs and it works perfectly to get me 
loosened up after playing tennis in 

I immediately get on the Exerciser 
2000 Elite® for ten minutes and 
I feel great! My wife suffers from 
restless leg syndrome at night. 
Instead of walking the floor for a 
long period of time, she just gets on 
the Exerciser for ten minutes and 
the symptoms subside. —Dick P.

I am an 88 year old woman with 
multiple health problems. After 
seeing the ad for the Exerciser 2000 
Elite® I ordered it and use it daily. 
I can tell it has improved circula-
tion in my legs and by doing that it 
has helped my balance and walking 
problems. To those of you that think 
that you can’t do regular exercise 
anymore, try this piece of equipment 
and you will be amazed how much 
better you will feel.—Mildred F.

Save on reconditioned units when available. 

FA C T O RY DI R E C T PR I C E

$349.95 and FREE shipping  
  

Use code A200 when ordering.

Improve the way 
you feel with 

minimum effort!
www.clarkenterprises2000.com

Customer 
Feedback

in the lower 48 contiguous states.  
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the 19th Infantry Regiment as a crowd of loved 
ones in the grandstand strains to see their soldiers. 
Drill sergeants in their campaign hats bark com-
mands, and the Charlie and Delta companies of the 
2nd Battalion of the 19th Infantry Regiment 
march onto the fi eld. The band plays martial 
music, and Lt. Col. Tom Sheehan, commander 
of the 2nd Battalion, 19th Infantry Regiment , 
198th Infantry, speaks of enduring valor in 
this era of persistent confl ict. 

This is yet another “Turning Blue” ceremony 
for Fort Benning infantry-school graduates – 
316 people from around the world who arrived as 
ordinary civilians only a few months earlier. After 
basic and infantry training, they are now part of a 
formation, an organization, a company of soldiers. 

The process begins at Day Zero in the new 
575,000-square-foot reception center, led by 
Lt. Col. Mary Martin, commander, 30th Adjutant 
General Battalion, 192nd Infantry Brigade. Here 
the new soldiers are shorn, uniformed, inspected, 
and launched on their journey into the warrior 
ethos. Midway through the process, a line of bald, 
bewildered young men, incongruously clad in new 
uniforms and their old sneakers, can be seen 
awaiting their next station. They are among the 
17,100 new soldiers training on an average day at 
Fort Benning. This is the familiar territory of the 
new soldier in basic and infantry training: harried, 
harassed and challenged to join the proud ranks 
of the U.S. Army. “Soldier-ization,” the drill 
sergeants call it. 

Retired sergeant majors and members of 
American Legion Post 267 in Columbus, Ga., 
Vickie Dikes, Eddie Robinson and Hazel Taylor 
have over eight decades of Army service between 
them. Taylor and Robinson have both served as 
drill sergeants. They’ve seen the changes in the 
Army – and Fort Benning – going back to when 
many of the buildings were still wooden World 

War II-era structures. They talk 
about the changes in infantry 
training needed for the younger 
generation of soldiers. “Back 
then,” Dikes says about her 
training days, “there was disci-
pline. You didn’t question any-
thing. Now they think they know 
everything.”

Taylor agrees, “It’s a new Army. 
They will question.” 

With some humor, the sergeant 
majors explain the restraints on 
modern drill sergeants: “They’re 

not supposed to use profanity,” Robinson chuckles. 
The retired sergeant majors laud the Family 

Care Plan and other reforms that have improved 
the lives of female troops, who now constitute 
32 percent of the Army. They marvel at the new 
Fort Benning family housing, now run by private 
contractors. “It’s a different style for the new 
soldiers,” Robinson says.

“It looks like a village – a community,” Taylor 
adds. 

“They don’t even cut their own grass,” snorts 
Robinson, who is quite taken by the base’s recently 
constructed $16 million physical-fi tness facilities: 
“The modern gyms out there are fantastic. The old 
gyms were like steam pipes.” They are also 
impressed by today’s pay: “When I started in 1965, 
I was making $68 a month,” says Robinson, who 
was an Airborne Ranger. “When I found out I got 
another $55 for jumping out of a perfectly good 
airplane, I signed up. Soldiers today make more 
money than they know what to do with.” 

But some things remain the same. As the 
sergeant majors recount the changing uniforms, 
tactics and weapons, they see continuity. 
Though retired, Robinson and Dikes are still 
at Benning – Dikes in human relations, and 
Robinson serving as a bank manager. “We’re still 
taking care of the soldiers,” Dikes says. 

Styles of command may have evolved in 
the post-9/11 era, but, Robinson says, 
“Leadership is leadership. The principles are 
the same. Dedication to duty and love of your 
comrade – that hasn’t changed.”

And war is still war. “War and killing 
and fi ghting is the same in any language,” 
Robinson says.

The Future is Now. “It’s a really big outfi t here,” 
Gen. Ferriter says about Fort Benning’s vast and 
varied training, active brigades and special teams, 

An aerial view of construction at the Maneuver Center of Excellence.  John D. Helms/MCoE
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family facilities and military research, including 
the MCoE Capabilities Development and Integra-
tion Directorate (CDID), which endeavors to 
maintain battlefi eld primacy with its integrated 
“war of the future” focus. 

Pulling together all the aspects of the MCoE 
takes extraordinary leadership and teamwork. 
“There’s a lot of credit that goes around,” 
Ferriter says, referencing an array of general 
offi cers, senior government offi cials and region-
al development offi cials. “The big idea is we 
win together. We came up with a pretty good 
plan, and we’ve been resourced with state-of-
the-art, fi rst-class facilities for training and 
developing our people, and also fi rst-class facili-
ties for our families.”

Physically, Fort Benning is about to become even 
bigger. Even before BRAC and the armor move, 
a 1999 RAND Corp. land-use study classifi ed Fort 

Benning as being seriously overcrowded. With 
the Maneuver Center of Excellence now bursting 
with its new facility needs, Secretary of Defense 
Robert Gates and the Department of the Army 
announced plans in June to expand the base by 
almost 40 percent with the acquisition of another 
82,800 acres. 

The enormous expansion will undoubtedly 
create another set of challenges for Fort Ben-
ning, but Ferriter says that great teams and in-
spired leadership can do amazing things. “It’s 
about people,” he says, turning an imaginary 
wheel. “You create a fl ywheel of energy and 
keep it going.”  

Douglas Wissing has written for The New York 
Times, The Los Angeles Times, National 
Geographic Traveler, American Life, Forbes Life 
and Gray’s Sporting Journal.

Located in Patriot Park just outside Fort Benning’s 
main gate and housing more than 30,000 artifacts in 
multiple interactive galleries, the National Infantry 
Museum and Soldier Center tells the story of the 
infantry’s history from the American Revolution to 
today’s wars in Iraq and Afghanistan. The centerpiece of 
the museum is “The Last 100 Yards,” which brings to life 
eight scenes from U.S. infantry history using full-sized 
infantryman fi gures, modeled on actual soldiers, along 
with special eff ects, a hovering Huey helicopter, a World 
War II glider and a Bradley Fighting Vehicle.

The six period galleries include “Securing Our 
Freedoms, 1607-1815,” “Manifest Destiny and the Civil War, 
1815-1898,” “Entering the International Stage, 1898-1920,” 
“A World Power, 1920-1947,” “The Cold War, 1947-1989” and 
“The Sole Superpower, 1989-2010.” The museum also 
includes a Hall of Valor commemorating Medal of Honor 
recipients, as well as the Offi  cers Candidate School Hall 
of Honor and the Ranger Hall of Honor. 

The Soldier Center features an IMAX theatre , the Fife 
and Drum restaurant, a gift store and an Engagement 
Skills Trainer – the same rifl e simulator used at Fort 

Benning to train soldiers, and the only rifl e-range 
simulator available to civilians. 

In Patriot Park, a memorial Walk of Honor leads to the 
Fort Benning parade fi eld, the site of infantry school 
graduations. The park’s World War II Company Street is 
an authentic recreation of World War II-era Fort Benning, 
including a mess hall, barracks, a chapel and Gen. George 
Patton’s sleeping quarters, where he caught scattered 
winks as he planned his great European assault. 

“The word ‘museum’ is entirely inadequate to describe 
it,” said retired general and former Secretary of State 
Colin Powell at the museum’s dedication in 2009. “It is the 
only attraction in the country to tell the story from the 
infantryman’s perspective.”

Hours of operation
 a.m. to  p.m. Monday-Saturday,  a.m. to  p.m. Sunday
Admission to the National Infantry Museum and Soldier Center is free. 

The IMAX theatre and simulator charge a small fee. 

  () -

  www.nationalinfantrymuseum.com

THE NATIONAL INFANTRY MUSEUM AND SOLDIER CENTER

John D. Helms - john.d.helms@us.army.mil
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or millions of aging
Americans, the simple
pleasure of a comfortable,

luxurious bath has become a
thing of the past. Fear of falling 
is the number one reason that
people leave the home they 
love and move to a relative’s 
home or some kind of assisted 
living facility. The number one
place in the home where falls are
likely to occur is the bathroom.
Now, there is a better solution 
for this widespread problem…
the revolutionary Walk-In Tub
from Safe Step.

Easy, Safe Access to your Bathtub.
The Safe Step Tub has a leakproof,
walk-in door and features a new

lower step height that’s only 4
inches high— so you can get in
and out easily. Simply open the
easy-to-turn door latch, walk in
and close the door. It’s that safe
and easy. Our design engineers
have thought of everything. From
the 17-inch high seat (no 
struggling to get up or down), to
both water and air-jet therapy, to
built-in heating. It will give 
you the freedom and independ-
ence to bathe in safety, comfort
and convenience. 

Why not rediscover the soothing,
luxurious pleasure of a comfort-
able bath… in the home you love?
The Safe Step Tub is the best value
on the market. Call now.

What To Look For
in a Walk-In Tub:

Five major considerations to help

make an informed decision before

buying a Walk-In Tub:

➻ Quality - A walk-in tub is a
major investment. You want
to find a quality tub that will
last for decades.  Look for one
that’s 100% leakproof and
mold-resistant, full metal 
frame construction and one
that’s American made.

➻ Warranty - Ask for a lifetime
“no leak guarantee” and the
best tubs offer a lifetime 
warranty on the tub itself.

➻ Pain Relieving Therapy - Find
a tub that has both water and
air jet therapy to soak away
your aches and pains. Look for
adjustable Dual-Zone jets.

➻ Comfort - Ergonomic design,
easy-to-reach controls.

➻ Endorsements - Only consider
tubs that are UL or ETL  listed.
Also look for a tub certified 
by NAHB (National Association 
of Home Builders).

Designed for Seniors®

Safe Step® Walk-In Tub
For information call: 

1-877-490-9506
Call now Toll-Free and mention your 

special promotion code 40845. 
Financing available with approved credit.

By John FlemingTechnology Breakthrough Safe, comfortable bathing➻
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Enjoy A Bath Again
…Safely

The Designed for Seniors® Safe Step® Walk-In tub 
is luxurious, feature-packed and affordable

• NAHB certified

• “Best in Class” 
warranty

• NAHB certified

• “Best in Class” 
warranty
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Retired Army Maj. Gen. Josue “Joe” Robles has guided 
USAA through some of the most turbulent times in 
economic history. While other U.S. banks and insur-

ance companies were drowning in a sea of their own toxic 
assets, foreclosures and government bailouts, USAA was 
posting record growth and fi rst-in-class customer-service 
ratings. Last November, the member-owned company – 
which offers a full range of fi nancial services, including 
insurance, banking and investments – expanded eligibility 
to anyone who honorably served in the U.S. military, 
regardless of rank or date of service.

On Nov. 29, 2010, The American Legion and USAA 
launched a new and historic relationship. Whenever a new 
USAA member joins and purchases insurance via The 
American Legion or USAA websites (www.legion.org or 
www.usaa.com/legion), or calls toll-free (877) 699-2654, 
USAA will contribute funds to Legion programs that help 
veterans, troops and communities nationwide. 

Robles, named the No. 1 Veteran in Business by the 
Christian Science Monitor in 2009, recently spoke to The 
American Legion Magazine about the strength and value of 
joining services.

Q: The American Legion and USAA were both founded on similar 
principles after World War I. How do those principles still apply?
A: USAA was founded in 1922 in San Antonio by 25 Army offi  cers. 
They came from all walks of life, but they had some important things 
in common: core values, a community that takes care of its own, and 
each was facing personal fi nancial risk. Nobody wanted to insure 

Veterans welcome
CEO Joe Robles explains why USAA membership 
is now extended to all who honorably served.

1919 The American Legion is 

founded in Paris by members of the 

American Expeditionary Force. 

1921 The U.S. Veterans Bureau, 

forerunner of the Veterans 

Administration, is created as a result 

of The American Legion’s eff orts.

1922 The United States Army Automobile Association is 

founded by 25 Army offi  cers in San Antonio. Maj. Walter 

Moore is the fi rst policyholder/member, insuring his 

1922 Elcar for a $114.47 annual premium. 

1924 USAA’s board of directors 

approves a reserve for unexpected 

losses and an 8-percent dividend to 

members, due to positive fi nancials. 

USAA AND THE AMERICAN LEGION: PARALLEL PATHS OF SERVICE
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them – or else wanted to charge them way too much – 
because nobody understood who they were. So they 
decided to pool their money and insure each other. Like 
The American Legion, the core values that mirror those of 
the U.S. military guide USAA’s mission: helping military 
families toward fi nancial security. 

Fast-forward 88 years. Today, USAA serves 7.8 million 
members from all walks of life – but still with very important 
things in common.  All have served, or come from military 
families. Many have been hit hard by this latest recession. 
Many have come to realize that other fi nancial-services 
companies don’t appreciate, don’t care about, or don’t 
understand them like USAA does.  In fact, last year, we 
returned $1.2 billion to our members in the form of 
dividends, distributions, rebates and rewards.

Q: Can you explain how the company has grown over the 
years, especially since 1980, when membership climbed 
from 1.2 million to more than 7.8 million?
A: Since our founding, USAA has expanded eligibility for 
membership a number of times as we’ve had the fi nancial 
strength and operational capacity to do so.  As of Nov. 5, 
2009, USAA is now open to the entire U.S. military 
community –  anyone who has ever served honorably – and 
as soon as they join by purchasing a property and casualty 
insurance product, their children are eligible as well. 

Prospective members are drawn to USAA because they 
want to do business with a fi nancial-services organization 
that understands their unique needs, appreciates their 
service and is committed to doing the right thing because 
it’s the right thing to do. Because USAA is one of the few 
organizations off ering a full range of fi nancial services – 

insurance, banking, investments, retirement and advice to 
go with it – we are uniquely positioned to handle the needs 
of Legion members.

Q: When eligibility expanded to include all veterans, the 
company issued a statement that this was not “growth for 
growth’s sake.” What does that mean? 
A: USAA is member-owned, so growing to boost stock price 
is not a concern for us. Our mission directs us to be the 
fi nancial-services provider of choice for the military 
community, and we’ve been expanding membership to 
serve more of the military community since those Army 
offi  cers invited Navy offi  cers to join back in the 1920s.  

Q: Why should a veteran previously not eligible for USAA 
become a member now?
A: USAA is known for great customer service. We’re also 
known for being customer advocates.  We know the military 
better than any other fi nancial-services company, and 
understand military benefi ts and what else you might need.

USAA is the only property and casualty insurer with the 
highest ratings for fi nancial strength from Moody’s, 
Standard & Poor’s and A.M. Best. We’re proud that 75 percent 
of living members who have ever joined USAA are still active 
members, as are 90 percent of living offi  cers. 

Q: New veterans often struggle with fi nancial issues. 
How can USAA help?
A: Servicemembers, like many Americans, often have little 
personal-fi nance education or experience. They suddenly 

continued on page 34

USAA MEMBER SATISFACTION

Ranked No. 1
Customer Advocacy in 
Insurance and Banking

Forrester Research, Inc., 2010

Ranked No. 1
Military Spouse Friendly 
Employer for 2011

Military Spouse magazine

Ranked No. 1
Top Insurance 
Industry Innovator 

Information Week, 2010

MEMBER RETENTION

98%
2009

1931 American 

Legion membership 

reaches 1 million.

1935 Members vote to extend 

eligibility to widows of former 

“eligibles” if their status is not 

changed by remarriage.

1948 USAA amends 

requirements to 

extend eligibility to 

Air Force offi  cers. 

1944 President Franklin Roosevelt signs the Servicemen’s Readjustment 

Act of 1944, commonly known as the GI Bill, drafted by American Legion 

Past National Commander Harry Colmery. It goes on to educate and make 

homeowners of millions of veterans.
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A s a naïve 18-year-old whose 
life experiences had not yet 
extended beyond the borders 

of his tiny hometown of Marfa, 
Texas, Alfred Valenzuela joined the 
Navy after high school to do his 
part for the nation at war.

“I’d never even seen a river, let 
alone the Pacifi c Ocean,” joked 
Alfred, 85, a member of American 
Legion Post 300 in San Antonio. 

“My two older brothers were already off at 
war – one in the Air Corps, the other in the 
infantry. I missed them, especially Claudio.” 

Pfc. Claudio Valenzuela was the oldest of six 
brothers and three sisters. He was everything 
his younger brother wanted to be – brave and 
strong, yet gentle and caring.

After completing boot camp in San Diego, 
Alfred arrived at his permanent station in 
Hawaii, serving as a storekeeper fi rst class 
aboard USS Suamico. It was there, he says 
with tears fi lling his eyes, “I saw Claudio for 
the fi rst time in years. I was so happy to 
fi nally fi nd him.”

The two served in the same region for the 
next two years, but their paths crossed only 
one more time. “One day in Okinawa we were 
refueling another ship when I looked up and 
saw Claudio standing there, across the way, 
smiling at me. I asked for permission to go on 
board his ship. When I fi nally got to him, he 
was so serious. He said, ‘Freddie, you take 
care of Mom and Dad, because I don’t think 
I’m going to make it.’”

Twelve days later, on April 21, 1945, Claudio 
was killed. Devastated, Alfred set out to fi nd 
his brother’s grave.

BY MIKE BERGIN AND TONY WICKMAN

General: ‘My dad could fi nally 
join the USAA family’
 Family shows why USAA-Legion match works.

1951 Reserve or National Guard offi  cers and warrant offi  cers who 

qualify for membership while on extended active duty are now 

eligible to continue insurance after being relieved from active duty, 

provided they retain their commissions or warrants. 

1960 USAA 

begins off ering 

homeowner 

insurance policies. 

1963 USAA 

Life Insurance Co. 

is launched. 

1954 The American Legion Child Welfare Foundation 

is formed, providing over $11 million in grants to programs 

that help young people over the next 56 years, and beyond.

1969 The Legion’s National 

Executive Committee establishes the 

National Emergency Fund in the 

aftermath of Hurricane Camille.

PARALLEL PATHS
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“At that time there was 
no national cemetery of the 
Pacifi c. They simply buried 
the war dead and tempo-
rarily marked the grave 
with a white cross. They 
hung the serviceman’s dog 
tags from the cross to 
identify the body. I walked 
through a sea of crosses, 
looking for Claudio – 
I looked a long time 
until fi nally I found 
him.” 

Alfred’s son, 
Freddie, followed in 
his father’s footsteps. 
He was commissioned into the U.S. Army in 1970 
and served 33 years, receiving the Bronze Star and 
the Soldier’s Medal for heroism. Once the highest-
ranking Hispanic military offi cer, Freddie retired 
in 2003.

Both are proud members of The American 
Legion, and they’ve visited various Legion posts in 
and around San Antonio to promote Freddie’s 
book, “No Greater Love: The Lives & Times of 
Hispanic Soldiers” (2008).

Though their uniforms and paths in life were 
quite different, the Valenzuelas share the common 
bond of military service and membership in The 
American Legion. 

Still, there was one benefi t of service Freddie 
enjoyed that his father could not access: USAA 
membership.

“Enlisted veterans would come up to me all the 
time and ask, ‘Why can’t I join USAA?’ And here 
are my parents, who also could not join,” said 
Freddie, a USAA Bank board member.

All that changed 
on Nov. 5, 2009, 
when CEO Joe Robles 
announced that 
USAA would extend 
eligibility to anyone 
who has honorably 
served in the U.S. 
military, regardless 
of rank or date of 
service.

“I’m so proud of 
that decision,” 
Freddie said. “That 
meant my dad could 
fi nally join the USAA 
family and have 

access to the same services I’ve enjoyed for almost 
40 years. This is absolutely the right thing to do.”

The elder Valenzuela said that since he became a 
USAA member, he has been impressed by the 
organization’s high level of customer care. 

“The person-to-person relationship and the 
fact that they make me feel like family are key,” 
he said. “The best thing I ever did was to be a 
part of these two like organizations. They both 
believe in being humble, sincere, and genuine of 
heart and word.”

Freddie calls The American Legion and USAA 
“natural partners,” saying the Legion’s mission 
and core values dovetail with USAA’s own. 

“Having a relationship with USAA is like joining 
one super family with another, making you part of 
two great patriotic families devoted to mutual 
helpfulness and taking care of our servicemembers 
and veterans,” he said. “The American Legion and 
USAA are at your service, and you’re always the 
No. 1 priority.”  

ABOVE: From left, brothers 
Claudio, Alfred and Raymond 
Valenzuela. 
LEFT: Alfred holds a photo of 
himself as a sailor. His son, 
Freddie, went on to become a 
two-star Army general.
OPPOSITE PAGE: Alfred 
Valenzuela visits his parents 
in Marfa, Texas, before 
heading off  to war in 1944.

Watch a video about the 
Valenzuela family:

  www.legion.org/legiontv

1973 Membership eligibility 

is extended to all Reserve and 

National Guard offi  cers. 

1978 USAA off ers a toll-free telephone number to all 

policyholders in the 48 contiguous states. By year’s end, 

92 percent of active-duty offi  cers are USAA members.

1983 USAA opens a brokerage 

service, enters the fi eld of personal 

banking and consolidates its fi nancial 

services under one umbrella. 

1983 The American Legion sponsors an independent study 

on the eff ects of exposure to Agent Orange on Vietnam War 

veterans. The results, presented to Congress in 1989, lead to 

benefi ts and compensation for aff ected veterans.
U.S. Air Force
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have a great job, a steady paycheck, but may not be 
equipped with the tools to make smart fi nancial decisions. 
Worse, they may become prey of unscrupulous payday 
lenders, auto dealers and the like.

When you speak to a USAA representative, you’re 
speaking to someone who is paid a salary and not 
commissions, so their motivation is to recommend what 
they believe the member really needs 
to help build a strong fi nancial future. 
On USAA.com, our members can fi nd 
additional advice on how to manage 
debt, improve credit scores, or make 
the right homebuying or renting 
decision. 

Additionally, the USAA Educational 
Foundation off ers resources to help 
consumers make informed decisions 
regarding fi nancial management, 
safety concerns and many signifi cant 
events in our lives. 

Q: On the other side of the 
demographic spectrum is health-care 
coverage for older or retired 
Americans. What does USAA off er for 
veterans who want more than 
Medicare?
A: Keep in mind, “older” or “retired” 
doesn’t just mean those over 65. Health 
care is a major concern for veterans, 
and especially those who retire early or 
otherwise need health solutions prior to being eligible 
for Medicare. 

With health-care costs growing and potentially 
threatening the fi nancial stability of our veterans, we help 
members manage their health-related retirement costs by 
providing guidance, as well as life insurance and health-care 
solutions that include a full range of Medicare solutions for 
those eligible.  We also work with preferred companies to 
make long-term-care insurance plans available to members.

We understand military benefi ts and can help veterans 
with nearly any health-care and long-term fi nancial decision 
by discussing the full range of options available.

Q: In 2009, as other major fi nancial and big insurance 
companies were melting down, USAA had a record year of 
performance, increasing its net worth to $18 billion. How? 
A: Our focus is on Main Street, not Wall Street. We manage 
our business for the benefi t of our members. That allows us 

to make decisions based on long-term 
strategy and doing the right thing for 
those we serve.

Q: In 2008, USAA suff ered like most 
investors but opted to stay the course 
on its investment strategy. Why? 
A: Our focus has been, and still is, 
on prudent investment strategies with 
steady returns that provide income 
for product development and 
innovation to make our members’ lives 
easier.  We manage our balance sheet 
with very little debt; we don’t invest 
in anything we don’t understand, 
and we treat cost management as a 
religion, not a fad. As a result, since 
the end of 2004, our assets have more 
than doubled.

Q: USAA returned $1.2 billion to 
members in dividends, distributions, 
bank rebates and rewards in 2009. 
How are those returns decided, and 

why did they increase by 39 percent? 
A: USAA is diff erent in that we return to our members 
any capital in excess of that required by regulatory 
authorities or for the fi nancial stability of USAA and for 
operating our business. Our very capable board of 
directors determines the distribution using a formula 
based on many factors.

2010 is on track to be another strong year, thanks in large 
part to prudent and disciplined management. USAA 

continued from page 31

USAA SERVICES 
Insurance

Auto, home and property, life, 
health, long-term care, Medicare 
solutions, annuities

Banking
Checking, savings, certifi cates of 

deposit (CDs), mortgages, 
MoversAdvantage, home-equity 
products, car-buying services, auto 
loans, personal loans, motor/RV/boat 
loans, youth banking, college 
banking, CreditCheck monitoring

Investments
Mutual funds, IRAs, brokerage 

services, college savings, personal-
asset management, annuities, CDs

2001 The National Executive Committee establishes 

the American Legion Legacy Scholarship to provide 

college funds for children of U.S. servicemembers 

killed in action on or after 9/11.

1992 Following Hurricane Andrew, USAA 

members fi le 23,793 claims. The total cost of claims 

for all catastrophes tops $840 million, more than 

the past 10 years of claims costs combined.

2007 USAA membership 

reaches 6.4 million.

2008 The American Legion works closely 

with Congress to craft and enact a Post-9/11 

GI Bill to provide better education 

benefi ts to 21st-century veterans.

2009 USAA expands eligibility once 

again, including “anyone who has ever 

served honorably in the military.”
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weathered the turmoil in the fi nancial markets and posted 
its best year ever in 2009, which allowed us to return that 
$1.2 billion to our members.  

But the real secret to our success is that, because 
USAA customers are military families, we have the best 
customers anywhere.

Q: Many big fi nancial and insurance companies took 
advantage of federal programs to help them through 
these recent diffi  cult times. Was government money 
available to USAA and, if so, why not take advantage? 
A: It was available, but we didn’t need it.  We make it a 
practice to keep our debt and expenses low – and that’s 
worked well for us and our members.

Q: Many Americans are used to having a local insurance 
agent down the street, but USAA does not have agencies 
everywhere. How does the company maintain a personal 
connection? 
A: I believe we know our members and care about 
them more than just about any fi nancial-services 
company. We stay close to our members and 
communicate with them frequently. And after 88 years, 
there’s a huge trust factor. Our members turn to us for 
fi nancial help and advice, and they have come to rely on 
us for just that reason. 

And we not only provide that advice when our members 
ask for it, but also when they don’t.  When the recession 
began, we noticed many of our members were in fi nancial 
trouble and were having problems paying their bills.  
We created a team of debt-solution professionals to 
provide extra assistance, and proactively reached out to 
tens of thousands of members to off er fi nancial advice 
and help them get back on track. When mortgage rates 
dropped, we quickly ramped up our mortgage operations 
so we could help more members refi nance and start taking 
advantage of an average monthly savings of $200 – real 
money, especially if you’re on a budget. Same with our 
insurance reviews – we reach out to members to make 
sure they have the appropriate coverage – not too much 
or too little.

Q: What is the value of a military-to-military, 
veteran-to-veteran business relationship, outside 
of simple camaraderie? 
A: For starters, we understand military benefi ts and 
can factor those into helping you chart your path 
toward fi nancial security. Just as important, USAA 
shares the same core values: service, loyalty, honesty 
and integrity. We are uniquely positioned to handle the 
needs of patriotic veterans organizations like The 
American Legion. We say “We know what it means to 
serve.” And we do: one in fi ve USAA employees is a 
veteran, military spouse or in the Guard or Reserve – 
and many, many more have an immediate family 
member who has served. 

By joining forces with the Legion, we can assist in fulfi lling 
both of our missions while increasing our service to the 
military community.    

WHO CAN JOIN

Active military
 Active-duty offi  cers and enlisted, including those in the 

Selected Reserve and federally recognized National Guard 
components of the Army, Air Force, Navy, Marine Corps and Coast 
Guard; cadets/midshipmen at U.S. service academies, in 
advanced ROTC or on ROTC scholarship, and offi  cer candidates 
within  months of commissioning through other programs

Military veterans
 Retired offi  cers and enlisted, and former offi  cers and enlisted 

who separated and were honorably discharged

Spouses of USAA members
 Insured as family members on eligible spouses’ auto or 

property policies

Widows, widowers and former spouses of USAA members
 Widows or widowers of USAA members who have or had a 

USAA auto or property insurance product while married; 
un-remarried former spouses of USAA members who have or had 
a USAA auto or property insurance product while married

Individuals whose parents are/were USAA members
 Must be  or older to purchase products in own name; 

individuals younger than  are insured on their eligible parents’ 
auto or property insurance policies

Former USAA members
 Former members who established group membership with 

USAA by purchasing an auto or property insurance policy while in 
an eligible category may reactivate membership at any time 

Other individuals
 USAA’s investment products, most checking and 

savings products, life insurance, and shopping and 
discounts are available to other individuals, auto and 
property insurance policies are not available due to 
membership eligibility requirements 

HOW TO JOIN
For each new USAA member who purchases a property 
and casualty insurance product, the company will contribute 
funds to American Legion programs. Join online at 
www.usaa.com/legion or call toll-free (877) 699-2654.
Learn more at www.legion.org.
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Near perfect Scratch-N-Dent Armored Safes that sell new for up to $872 are now being given away 
free to the first 2,080 readers who call to beat the order deadline to get the safes valuable contents

Surplus armored safes set for 
massive free public giveaway

 RED-TAGGED FOR FREE RELEASE: Before any safe leaves the massive vaults of the 

World Reserve they are rigorously inspected. Safes that don’t make the cut because 

of minor dings or scrapes are RED-TAGGED. Now, for the first time ever, RED-TAGGED 

safes are being given away for free. So if you think you couldn’t afford a safe before, 

then now is the time to get in on this before they’re gone. Because only the first 2,080 

readers who call the Special Surplus Freight Hotline at 1-888-752-7124 to beat the 

order deadline to claim the safes contents of valuable U.S. Gov’t issued coins and cur-

rency will actually get these heavy-duty Armored Safes absolutely free. 

UMS --- Today, for the 
f irst time ever Scratch-
N-Dent Armored Safes, 
loaded with U.S. coins and 
currency are actually being 
given away free to the 
general public.

The only thing today’s 
readers need to do to get 
their free safe is to beat the 
order deadline to get the 
hoard of 221 brilliant, never-
circulated U.S. Gov’t coins 
and currency loaded inside 
the free safes.

It all begins at precisely 
8:00am today. But only the 
first 2,080 readers who beat 
the 7 day order deadline will 
instantly be awarded the 
Armored Safes for free.

“This is all happening 
because thousands of near 
perfect Scratch-N-Dent 
Armored Safes have been 
RED-TAGGED. That’s why 
we are able to just give 
them away,” said Jefferson 
Marshall, Director, of the 
private World Reserve 
Monetary Exchange.

“Home safe sales have 
smashed 60 year sales 
records. People every-
where have been demanding 
heavy-duty Armored Safes, 
but right now we only have 
2,080 left, no more, no less,” 
Marshall said.

“Call them whatever you 
want, nearly new, refur-
bished, reconditioned, but 
chances are you will be 
hard pressed to find any 
flaws. These are the World 
Reserve’s newest Armored 
Safe models, they simply 
have minor dings or blem-
ishes. Once they get RED-
TAGGED as Scratch-N-
Dent, we can give them away 

By Shawn Oyler 
Universal Media Syndicate

for free,” Marshall said.
“Having an Armored 

Safe at home is one of the 
best ways to prepare every-
one for what could be lurk-
ing down the road. So if 
you thought you could nev-
er afford your very own 
personal Armored Safe, 
there’s no excuse now. You 
can actually get one for free 
when you beat the deadline 
to buy up your very own 

hoard of U.S. Coins and cur-
rency,” Marshall said.

“Having valuable U.S. 
Gov’t coins and currency 
serves as an economic life 
raft during tough times,” 
said Thomas C. Harris, Ex-
ecutive Advisor to the World 
Reserve. 

“Remember, the hoard of 
U.S. coins and currency con-
tained in the free safes will 
never, never, never lose their 

face value. You will always 
have something worth a lot 
of money,” Harris said.

But, here’s the best part. 
Among the U.S. Gov’t is-
sued coins and currency 
contained in each safe is the 
highly sought after Ameri-
can Eagle 1-ounce silver bul-
lion coin made from solid 
.999 fine silver, 80 of the 
first year issued new State 
Quarters, a Half-Dollar 

A D V E R T I S E M E N T
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never released for circula-
tion, a sealed roll of 25 first-
issued Jefferson Nickels, 2 
sealed rolls of the newly de-
signed first-issued Pennies, 
a stack of historic $2 Bills 
and a vault tube of the Presi-
dential Golden Dollars.

Here’s why all this is so 
important. Just think if you 
would have saved never-
circulated Eisenhower Dol-
lar coins from 1974. Re-
markably, they would now 
be worth 500% more in col-
lector value. 

No matter what, all the 
coins and currency in each 
safe will never lose their 
U.S. cash value.

“These safes are also one 
of the absolute best places 
to keep valuables and im-
portant papers. Everyone 
will now have a safe place to 
store their wills, jewelry, an-
tiques, keys and even guns,” 
Marshall said.

“When the general public 
gets their hands on the huge 
hoard of U.S. Gov’t Coins 
and Currency and their free 
safes, they’ll really feel like 
they just won the lottery,” he 
said. 

How to get the free Armored Safes

 FAMILY HEIRLOOM: Everyone is 
relieved when they learn that family 
valuables have been protected 
by a Safe. The only problem it can 
create is when it’s time to read 
your will. You’ll need to make sure 
everyone knows who gets what. 
Giving you peace of mind that 
everyone is taken care of.

 SAFE AND SOUND: Each 
Ballistic Armored Safe model 
must pass the multi-story 
drop test to earn the top A-11 
rating. This insures that all the 
safes contents remain safe 
inside. So now anyone can rest 
easy knowing everything is 
protected.

 LIKE WINNING THE LOTTERY: Everyone who beats 
the order deadline to get their own hoard of 221 never-
circulated U.S. Gov’t coins and currency including: a Half-
Dollar never-released for circulation, 2 rolls of the newly 
designed Pennies, a sealed roll of 25 first-issued Jefferson 
Nickels, a brick of 80 first year issued new state quarters, 
a vault tube of 12 Presidential Golden Dollars, a stack of 
historic $2 bills and best of all, a 1-ounce American Silver 
Eagle, will get their own F2 Ballistic Armored Safe free.

Call this Special Surplus Freight Hotline:

1-888-752-7124
 2

Those who miss the 7 day deadline will be turned away from 

this free offer and required to pay the full price for each 

Armored Safe or wait for future announcements in this or other 

publications if authorized by the World Reserve.

Before Deadline:

After Deadline: DEADLINE CODE -- ASG

Select One: 1

  $436.00

F2 BALLISTIC ARMORED SAFE 

With each hoard of 221 U.S. 
Coins and Currency

With each hoard of 548 U.S. 
Coins and Currency

Today’s readers just need to call the Special Surplus Freight Hotline shown in this box begin-

ning at 8:00am today. If lines are busy keep trying, all calls will be answered. There is a strict 

limit of 2 free Armored Safes per household. Visit us online at: www.FreeArmoredSafe.com 

Terms & Conditions: The first 2,080 readers who beat the 7 day order deadline to get the hoard 

of U.S. Gov’t issued coins 

and currency loaded in each 

will be awarded the Armored 

Safes free. To receive deliv-

ery of your free F2 Ballistic 

Armored Safe SND Model 

you’ll only need to cover two 

installments for $149 each 

or a one time shipment fee 

of just $298 to have the safe 

fully loaded with the entire 

hoard of U.S. Gov’t issued 

coins and currency. 

The contents of all 

Scratch-N-Dent Armored 

Safe models carry a full 

Money-Back Guarantee, 

ensuring that credit for 

a full remittance will be 

granted for all items prop-

erly returned, less ship-

ping for 90 days from the 

shipment date. The Bal-

listic Safes are free when 

you beat the order dead-

line for the entire hoard of 

U.S. Gov’t Issued Coins and 

Currency. Failure to obtain 

the entire hoard will require 

the remittance of the retail 

cost of the safe.

THE WORLD RESERVE MONETARY EXCHANGE, INC. IS NOT AFFILIATED WITH THE U.S. GOVERNMENT, A BANK OR 

ANY GOVERNMENT AGENCY. THE INCREASE IN COLLECTIBLE VALUE OF CERTAIN PRIOR ISSUES OF U.S. COINS DOES 

NOT GUARANTEE THAT CURRENT ISSUES WILL ALSO INCREASE IN VALUE. OH AND FL RESIDENT TRANSACTIONS 

REQUIRE THE REMITTANCE OF APPLICABLE SALES TAX. SORRY NO SHIPMENTS TO MA, CA, PA AND VT RESIDENTS. 

ADVERTISEMENT FOR WORLD RESERVE MONETARY EXCHANGE, INC. 8000 FREEDOM AVE., N. CANTON OH 44720.

FREE CLAIM CODE -- SS749

©2010 WRME P5504 OF13384R-1

A D V E R T I S E M E N T

  $872.00

G2 BALLISTIC ARMORED SAFE

Visit us online at: 
www.FreeArmoredSafe.com
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1968 Herbert packed his fi eld jacket when 
he headed to Vietnam on Dec. 20, but he stuck 

to wearing jungle fatigues once he arrived in Southeast 
Asia. The jacket languished in his footlocker while he 
served with the 75th Infantry Detachment Combat 

Tracker team, part of the 173rd Airborne. Herbert’s job was 
to protect the visual tracker – or the dog-handler, who led the 

elite fi ve-man team – from ambush and enemy fi re. “He was 
an exceptional cover man,” team leader Pete Peterson 
remembers. Meanwhile, the group hired a Vietnamese tailor to 
make a special combat-tracker team scroll to wear on uniforms.

1969 Herbert was sent to 
Fort Bragg, N.C., and the 82nd 

Airborne. He went on to train for the 
Special Forces, and then taught Special Forces 
reservists tracking, rappelling , hand-to-hand 
combat, survival and other skills. He 
unpacked his fi eld jacket and sewed on his 
combat tracker-team ribbon, his 173rd 
Airborne patch and his new 82nd 
Airborne patch. The jacket was stolen one 
weekend and turned up a few days later, 
without the combat tracker-team scroll or his name tape. He sewed 

on new ones. 

1971 Once discharged, Herbert headed for Penn State University’s campus in 
McKeesport. The jacket shielded him from the February cold. After completing nearly 
two years of college, Herbert switched to fl ight school and, still wearing his fi eld jacket, 
became a pilot. 

1975 Herbert moved to Baton Rogue, La., and started his commercial fl ying 
career. The jacket hung unused in a closet in the balmy Southeast.

A Jacket’s Journey
B Y  K E N  O L S E N

David Herbert kept only his olive-drab M65 fi eld jacket when he left 
the Army in 1971. He had memories of wearing the jacket – and often 
sleeping in it – through basic training, advanced infantry training, jump 
school, washing out of NCO school and successfully completing 
combat-tracker training in Georgia. Broke at 22 and headed back to 
college, it was also the only coat Herbert had. 

The jacket disappeared after a neighbor borrowed 
it for a hunting trip in the late 1970s. 
More than 30 years later, a gumball-
machine route driver found Herbert’s 
jacket in a North Carolina thrift store 
and fi gured he’d found a souvenir that 
belonged to a famous soldier. Soon, a 
three-man team was tracking the tracker.
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1979 Just before loaning the jacket to a neighbor for a hunting trip in 
Missouri, Herbert attached two silver stars to each epaulet as a joke. He lost 

track of the jacket, which may have gone to Texas by way of his 
neighbor’s brother, or elsewhere. Herbert, working as a pilot for 
American Airlines, moved to Pennsylvania and, later, Colorado. 

2010 Tommy Pappas stopped in a thrift store on Freedom 
Drive in Charlotte, N.C., to check for old cameras and military 

gear, part of his routine when he travels central North 
Carolina’s Piedmont region, fi lling gumball machines for 

the Lions Club. He spotted what he assumed was a 
Maj. Gen. Herbert’s fi eld jacket, based on the stars and the name 

tape. Pappas kept the jacket for several months and 
contemplated using it for military re-enactments. While 

reading a history of the Vietnam War, he came across 
the story of Lt. Col. Anthony Herbert – the most 

decorated enlisted man of the Korean War and a 
well-known fi gure from the Vietnam War, who 

also had a history with the 173rd Airborne and 
the 82nd Airborne. Pappas assumed that Lt. 

Col. Herbert had later made “major 
general,” and did not realize that the 

famous offi  cer was actually David 
Herbert’s uncle. 

Pappas contacted Thom Clark, a 
surplus dealer and retired 
Marine in Concord, N.C. 

Clark sent two pictures 
of the jacket to Jason 

Grabill, a collector and 
retired Marine in 

Maryland, for help establishing a 
value. Grabill knew the 

two silver stars were 
cheap replicas. The 
rare combat-tracker 

scroll, however, meant the jacket 
could fetch as much as $500. But 

instead of looking for an auctioneer, Grabill 
searched for the jacket’s owner. By focusing on the 
combat-tracker scroll, Grabill and Clark eventually 
located the team leader Herbert served under in 
Vietnam, and shipped the jacket to Peterson  in 

New Mexico.
Peterson sent the jacket on to Herbert. When he opened 

the box at his Colorado home, he initially thought Peterson had 
paid handsomely to have a replica made and was stunned when 

he realized it was the original. 
“I can’t believe it came back,” Herbert says. “I had tears in my eyes 

when I called the guy who found it. This thing is magnetized to me, 
and I’m glad of it.”

Today and the future Herbert wore the 
long-lost fi eld jacket to the Front Range Marine’s  annual ball in 
Colorado in November, and told the story of the two Marines and 
gumball-machine route driver who returned it. He will wear the 

jacket on his quest to climb Colorado’s lesser-known peaks, and plans to leave a small bottle of 
Jack Daniel’s, a cigar and a copy of his uncle’s book, “Soldier,” on each summit.
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No Pet Left Behind
Deployed troops have places to turn with their furry friends, 
at home and on the battlefi eld. 

Photos courtesy SPCA International

BY DENNIS McCAFFERTY
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T he puppy was only a 
few days old when 
Army medic Matt 
McDonough discov-

ered him trapped within 
twisted razor wire, near his 
base in the Diyala River 
valley in Iraq in 2007. The 
tiny, malnourished dog was 
badly cut all over. So 
McDonough took him in, 
treated his wounds and fed 
him scraps from the mess 
hall. Within days, his little 
friend started to heal.

Because keeping a pet is 
against Army regulations, 
McDonough and his platoon 
kept it hidden from top brass. 
When they returned to their 
barracks one day, they found the puppy snug-
gling in a Kevlar helmet. That’s when he got his 
name: K-Pot. 

“We were with him for about six months,” 
says McDonough, 35 , who fi nished his tour 
of duty in 2008 and now is a chef in Charles-
ton, S.C. “Everybody formed an attachment to him. 
Being a medic, I’m always taking care of everyone. 
But others in the platoon now looked at K-Pot 
as a pet that they could care for. He was 
someone to feed and bond with when you 
had a bad day.”

Still, rules are rules. Eventually, the platoon 
was caught and superiors ordered the dog be 
put down, McDonough says. But the soldiers 
made other plans – they got K-Pot to safety by 
arranging for local residents and other civilians 
to take him in. Then they found out about a 
program called Operation Baghdad Pups. 

Run by the Society for the Prevention of Cruelty 
to Animals International, Baghdad Pups serves 
to get dogs like K-Pot – and other pets – to 
suitable homes in the United States. Seizing on 
the opportunity, McDonough and others on the 
base put K-Pot in a Stryker and drove him to Balad, 
where a private contractor from Australia was 
happy to transport him to Baghdad. From there, 
Baghdad Pups representatives got K-Pot to the 
United States, where he now lives in Gloucester 
County, N.J., with McDonough’s sister, Danielle.

“When we were hiding him, we did anything we 
could to keep him,” McDonough says. “If that 
meant keeping him in an interpreter’s trunk for a 
night, that’s what we did.”

In places such as Iraq and Afghanistan, the 
safety of the soldier and innocent civilians under-
standably comes fi rst. But there really is no offi cial 
line of support for animals caught in the crossfi re. 
And soldiers frequently grow attached to stray pets 
they fi nd along the way. Fortunately for animals of 
all kinds affected by war, Baghdad Pups and other 
organizations go to great lengths to ensure they’re 
protected and placed in caring homes.  

Breaking the Rules. The fi rst dog’s name was 
Charlie. A platoon found him while patrolling the 
outskirts of Baghdad in early 2007. He was no 
bigger than a potato, and the soldiers scooped him 
up and hid him in a tattered blanket. Then two 
dogs called Sally Bujo and Little Beast lost their 
“dad,” a sergeant who was killed in April 2008. 
Then there was One Eye, a kitten befriended by a 
group of Marines.

Since Charlie, Operation Baghdad Pups has 
rescued 265 pets – an effort entailing immense 
logistical planning, given that the Department of 
Defense cannot act as an offi cial liaison when it 
comes to saving such animals. Doing so requires a 
fl urry of e-mails to and from bases in Iraq between 
servicemembers and SPCA staff, followed by 
arrangements with local transporters in Iraq and 
international fl ights. Then a suitable home with 
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the soldiers or their families in the United States 
must be found.

“It’s clearly against military regulations for 
active-duty personnel to befriend an animal,” 
says Terri Crisp, program manager for Operation 
Baghdad Pups. “Everyone who has chosen to do 
this is technically breaking the rules. But we’ve had 
some people in high authority doing it as well – as 
high as a lieutenant colonel. Even superiors realize 
these animals present a great, therapeutic value 
for their soldiers. And no soldier who has worked 
with us has ever gotten in any kind of real trouble 
because of this.”

A recent Baghdad Pups success story involved 
a mother dog named Queen. She had three pups, 
and Crisp and fellow SPCA International rescue 
experts were able to get her from Baghdad to 
Kurdistan just before Baghdad offi cials called 
for a sweep of stray dogs in the city. More than 
54,000 animals were shot or poisoned during the 
sweep, according to SPCA.

“We got Queen and her pups out with just 
a week to spare,” Crisp says. “It would have 
only been a matter of time before they got 
to them.”

“When we were hiding him, we did 
everything we could to keep him. If that 

meant keeping him in an interpreter’s trunk 
for the night, that’s what we did.”

– Army medic Matt McDonough, 
on his adopted puppy K-Pot

Students at the University of Richmond are helping 
the government of Afghanistan establish its fi rst list 
of protected species. An initial list was released in 
June 2009, and a second, expanded one was published 
last summer. The list contains 48 species, including 
striped hyenas, white-headed ducks, imperial eagles, 
the horseshoe bat and the goitered gazelle. The 
eff ort was inspired by the Afghanistan government’s 
passing of its fi rst offi  cial law intended to protect 
endangered species. But to do more, offi  cials needed 
a better sense of which animals and plants require 
special protection. 

“This is laying a blueprint for the future,” says Peter 
Smallwood, a biology professor at the University of 
Richmond, who led the Wildlife Conservation Society’s 
(WCS) conservation project in Afghanistan. He partnered 
with David Salisbury, an assistant professor of geography 
and environmental studies, to have Richmond students 
research plant and animal species for Afghan offi  cials. 

“They didn’t have to be pestered or pressured to pass 
that law,” Smallwood says. “It’s something they wanted 
to do. So we took the initiative to help them establish a 
list, and 20 of the 48 species on the list were 
recommended by our students. We fully realize that 
everything tangible that we’ve established could change 
if a new government takes over. But this is useful 

information, and it could get them on their way to 
coming up with a real protection plan.”

WCS has also acted with U.S. forces in Afghanistan to 
curb the sale of illegal wildlife products – specifi cally, 
skins of species such as the snow leopard, which often 
end up being sold at bazaars on military bases there. As 
few as 3,000 snow leopards are left in the world, and 
their skins can fetch more than $1,000 each. 

“Afghanistan is a very poor country, so the main 
buyers of these skins are not Afghans, but Westerners 
working there,” Smallwood says. “That includes military 
personnel. Every time a skin sells, it sends a big message 
back to the supply chain to shoot more of these 
endangered animals. It’s also illegal to bring these 
skins home, in many cases. 
The U.S. military was 
very interested in 
having us come 
out and train their 
military police to 
recognize 
endangered wildlife 
skins, confi scate them 
and expel Afghans 
who bring these 
to the bazaars.”

AFGHANISTAN’S ENDANGERED SPECIES

Media Bakery
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Foster Homes for Pets. Rescue operations aren’t 
limited to animals and pets living in war zones. 
Here at home, soldiers preparing to head overseas 
are often without a place for their pets to stay until 
they return from deployment in a year or so. For 
these troops, too, help is available. 

In 2006, Army Maj. Randall Baucom – never a 
“pet guy,” he says – found seven abandoned 
puppies at a construction site in Bridge Creek, 
Okla., where he lived. As best as Baucom could 
tell, they were a lab/border collie mix. He was able 
to fi nd homes for fi ve of the dogs. But he couldn’t 
fi nd places for an alpha male named Buster with 
big feet and ears, or for a runt female named Little 
Girl. So his home became their home. 

A divorce, the death of Baucom’s mother, and a 
deployment to Iraq followed. He had no one to take 
care of the dogs until he learned about Guardian 
Angels for Soldier’s Pet (GASP), a grassroots 
military-support organization. 

“Before I found their website, I really had no 
other options,” Baucom says . “I wanted to keep 
the dogs together. They had not been apart 
for more than 24 hours since they were born. 
They were very excitable too, able to leap over a 
5-foot chain-link fence to escape. But this group 
was able to take them in.”

Baucom left the dogs in October 2006 and picked 
them up after he returned in March 2008. 

“I worried that they wouldn’t recognize me or 
that they’d be afraid of me,” he says. “But they 
immediately knew who I was. They jumped all 
over me like I was a lost member of the pack. 
I fi gured because they were together, they never 
thought they were away from home.” 

Baucom is currently serving in Camp Zama in 
Japan, and the dogs are safe and well with his 
father back home.

Since 2005, GASP has provided foster homes for 
more than 300 pets. Linda Spurlin-Dominik and 
Carol Olmedo, the organization’s founders, were 
fi rst inspired by a posting on a military-support 
message board about a dog named Scooby Doo 
from Toledo, Ohio. They immediately saw a need 
to help fi nd foster homes for animals in similar 
circumstances, because the only other option a 
soldier may have is turning the pet over to a 
shelter where it could eventually be euthanized 
while its owner is serving overseas.

“We realized there were many, many stories like 
these,” Spurlin-Dominik says. 

The fi rst animal offi cially fostered through GASP 
was a Chihuahua named Johnny Cash from Fort 
Hood, Texas.

Today, Guardian Angels for Soldier’s Pet oversees 
a national network of about 2,300 potential foster 
homes willing to care for the pets of active-duty 
troops, Guardsmen and reservists during deploy-
ment. This year, Spurlin-Dominik and Olmedo 
plan to open a 13-acre sanctuary in Gatesville, 
Texas, to serve as a temporary home for animals 
until GASP can place them into approved foster 
homes.

“These pets belong mainly to couples who are 
being deployed at once and single owners who are 
in the military,” Spurlin-Dominik says. “Of course 
parents or other relatives will take in their chil-
dren. But pets are often another story. This is a 
way to fi nd these pets a good home until they can 
be reunited with their owners.” 

Dennis McCafferty is a frequent contributor to The 
American Legion Magazine.

LEARN MORE
Visit these websites to learn more about 
animal- and pet-rescue eff orts related to the 
wars in Iraq and Afghanistan.

Operation Baghdad Pups
  www.spcai.org/baghdad-pups.html 

Guardian Angels for Soldier’s Pet
  www.guardianangelsforsoldierspet.org

Humane Society International
  www.hsi.org

Afghan Stray Animal League
  www.afghanstrayanimals.org 
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[VERBATIM ]

“Let’s start right now by 
recognizing this is not a 
time for celebration. This is 
a time to roll up our sleeves 
and go to work.” 

Incoming House Majority Leader 
John Boehner, R-Ohio, after the GOP 

captured more than 60 seats in the 
midterm elections – the largest party 

turnover in 70 years

“Cheech and Chong 
cannot smoke that 
much dope.”

Robert Hamilton, deputy sheriff  
of Humboldt County, Calif., after 

discovering four men with medical-
marijuana licenses who are growing 

200 marijuana plants on a farm

“There’s no such thing as 
shovel-ready projects.”

President Barack Obama,
on what he’s learned 

from eff orts to 
boost the economy

“I was with God, 
and I was with the devil, 
but God won.”
Mario Sepulveda, the second 
Chilean miner to be rescued from the 
San José mine, on the 69-day ordeal 

“We had to win this one 
because of the guys who 
come in our locker room 
all the time and never 
got to experience one – 
Willie Mays, McCovey. 
This one’s for them.”

San Francisco Giants closer 
Brian Wilson, on the team’s fi rst 
World Series win since relocating 

from New York in 1958

“I steel myself to play. 
But it’s hard not to get 
emotional ... You’re saying 
goodbye to heroes.”

Buddy Madden, a 92-year-old veteran 
who has played “Taps” on every 

Veterans Day since he was 6 

Sources: AP, The Los Angeles Times, The New York Times, CNN, MLB.com, The Boston Globe
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[LEGION FAMILY ]

SAL Radio
In May 2007, Sons of The American Legion member Ken Kraetzer sent a 

routine press release to a local radio station, promoting the Memorial Day 
ceremonies planned by Pelham, N.Y., American Legion Post 50. A host from 
the station soon called Kraetzer for more details, which he happily provided. 
Following the ceremonies, the station called again, wanting to talk on the air 
about how they went. A couple of weeks later, the same station – WVOX 
(1460 AM) in New Rochelle – called him to discuss Post 50’s Flag Day 
observances. Again, Kraetzer gladly obliged.

That’s when an idea struck. Even though he had not been behind a 
microphone since his days of broadcasting hockey games as a student at 
Providence College, Kraetzer realized that a place like Westchester County, 
N.Y., near the U.S. Military Academy at West Point, ought to produce plenty 
of interesting topics he could address on the radio. He provided weekly 
stories for over a year to morning host Bob Marrone, before the station 

Two members of a New York Sons squadron 
discover that a little media outreach can land 
some big on-air interviews.
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proposed a weekly half-hour show that would focus on 
military issues, troop support and, of course, the 
programs and services of The American Legion and 
Sons of The American Legion. 

The “Sons of The American Legion Radio Report” 
debuted in November 2008. Kraetzer and fellow SAL 
member John Chuhran, both sons of World War II 
veterans, later added a “Holiday Calls from the Troops” 
program to connect military personnel serving overseas 
with folks at home on special dates. Last fall, the pair 
launched the “West Point Football Report,” which 
provides in-depth coverage of the Army football 
program during the season.

The “SAL Radio Report” can be heard live Mondays at 
2:30 p.m. Eastern on www.wvox.com (click the “Listen 
Live” button in the upper-left-hand corner of the WVOX 
website’s landing page).

Now in its third year, the show has featured a range of 
guests and subjects, from Boys State participants to the 

admiral of a U.S. Navy ship fi ghting piracy off  the coast 
of Somalia. “We actually had to do that one twice,” 
Kraetzer recalls of the interview from the ship half a 
world away. “They had trouble with the satellite hookup, 
and literally had to turn the ship in a certain direction to 
maximize the satellite connection.”

Kraetzer and Chuhran have interviewed American 
Legion national commanders David Rehbein and 
Clarence Hill during their years in offi  ce. Former SAL 
national commanders Mark Arneson and Tommy Cisna 
were also both on the show. The “SAL Radio Report” 
frequently includes interviews with troops stationed 
overseas, along with National Guard and reserve 
personnel. The show has covered Fleet Week in New 
York City, and has featured on-air interviews with 
authors, historians, politicians, actors, military support 
groups and others. The names of war casualties from 
the listening area are announced on the show, and 
veterans are invited to tell their stories, which are later 
posted on the Post 50 website. And whenever the U.S. 
fl ag is fl own at half-staff , the SAL announcers make a 
point to explain to their listeners why. 

For each show, Kraetzer publishes a report and 
photos at www.legionpost50ny.com. He also 
promotes all of WVOX’s Legion and SAL programs on his 
personal Facebook page. It’s a model that can be 
replicated anywhere, he says, pointing out that the 
military appreciates the exposure and listeners love 
hearing about the military.

“This all came about from us being proactive and 
seeking out the media,” Kraetzer says. “We love to be 
able to tell the stories of veterans.”

Kraetzer, whose day job is vice president of a 
fi nancial-services marketing company, is thrilled to 
devote his free time to support for the Legion, the SAL, 
and the New York military community. “My father was 
an Army offi  cer in World War II,” he explains. “He served 
for 20 years, and I was born at the tail end of his military 
career. We got him involved in The American Legion 
after he retired. The Legion guys were great to him. 
They really embraced him. And then, as his health 
declined, they were very good to him. He was grand 
marshal of our town’s Memorial Day parade. I learned 
about the SAL program and signed up. From then on, I 
have always tried to give back as much as I can.”

Whenever Kraetzer does a presentation about the 
show or explains what motivates him to spread the 
word about the Legion, “I show photos of my father,” 
who died in 2004, he explains. 

Such is the essence of the organization to which he 
belongs.

– Jeff  Stoff er

Watch a video about the “SAL Radio Report” online:
  www.legion.org/magazine

SAL member Ken 
Kraetzer hosts a 

weekly radio show 
on WVOX in New 

Rochelle, N.Y. Amy C. Elliott
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[MEMORIAM ]

FEBRUARY ,   NOVEMBER , 

George “Sparky” Anderson

“Sparky always remembered his roots – especially American Legion 
Baseball, which was special to him. He used to share with me how 
much Legion Baseball shaped his life and made him both a better 
person and a better student of the game.”
Bill Haase, senior vice president, National Baseball Hall of Fame

When George “Sparky” Anderson 
arrived at Detroit’s Tiger Stadium in 1979 
as the team’s manager, it was a return to 
his roots.

While many will remember Anderson as 
a professional baseball icon, Legionnaires 
will remember him as something more.

Long before Anderson got his 
nickname in the minor leagues in 1955, he 
was a spunky California boy playing 
Legion Baseball for Los Angeles 
Crenshaw Post 715. He helped his team 
win the Legion World Series at Detroit’s 
Briggs Stadium (renamed Tiger Stadium) 
in 1951. His was the fi rst Legion Baseball 
team to travel by air instead of train to 
the Major League Baseball World Series 
in New York City for special recognition.

When Anderson retired from pro ball 
in 1995, he walked off  the fi eld with 
2,194 MLB victories as a manager, the 
third highest number in history. A year 
later, he spoke passionately about his 
roots, at the 1996 American Legion 
World Series banquet in Roseburg, Ore., 
saying, “Legion Baseball players 
measure up to the fi nest traditions of 
the game in tangible ways.”

When Anderson gave his acceptance 
speech as an inductee into the Baseball 
Hall of Fame in 2000, he said one of his 
greatest moments was winning the 
Legion Baseball World Series nearly a 
half century before.
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[PATRIOTISM ]

Braille fl ag helps 
blind honor colors

Randolph Cabral, founder of the 
Kansas Braille Transcription Institute, 
created the Braille fl ag in 2005 to 
honor his late father, a World War II 
veteran who lost his sight. The fl ag 
has received recognition from the 
White House Commission on 
Remembrance, the Blinded Veterans 
Association, the National Braille Press, 
and the National Organization of 
Parents with Blind Children. 

In 2008, following a unanimous 
vote by Congress, a bronze replica of 
the fl ag was placed at Arlington 
National Cemetery as a tribute to 
blind veterans of all wars.

The fl ag features the Pledge of 
Allegiance in Braille, as well as print, 
and is available in four styles: color, 
stone, bronze and polyresin. A color 
version is produced from lightweight 
textile plastic and uses raised colors, 
stars, stripes and Braille dots to give 
blind individuals a sense of the 
U.S. fl ag’s beauty. A “key” at the 
bottom of the fl ag indicates that 
smooth stripes are red and raised 
textured stripes are white; the white 
stars and blue fi eld are raised 
graphics. Each style also has Braille 
dots on the far right side of the 
stripes, with an “r” indicating red 
stripes or “w” for white stripes.

To purchase a Braille fl ag, a 
minimum donation of $5 is requested. 
A portion of all proceeds goes to the 
Blinded Veterans Association. 

To learn more about the Braille fl ag 
or to order one, contact the Kansas 
Braille Transcription Institute:

  www.kbti.org
  (316) 265-9692

45-Day Money Back Guarantee of Satisfaction

Uncirculated 2010 P&D Mint
Lincoln Cents with the new 
Union Shield Reverse design!

FREEGift!

Add a Custom Presidential
Dollar Display Folder and
SAVE 28% at $2.50 each

Please send me the 16-Coin
Uncirculated Presidential

Dollar Set of 2007-date for only $19.95 –
regularly $56.69 plus Free Shipping (limit 5
sets).  Also send my FREE Uncirculated 2-Coin
Set of 2010 P&D Lincoln Shield Cents (one per
customer, please).

❐YES!
Special Offer for New Customers Only

 ✓

Name ______________________________________

Address __________________________Apt#______ 

City ____________________State ______ Zip______

E-Mail ______________________________________
Please send coupon to:

Dept. 9YP400
1309 Mt. Eustis Road
Littleton NH 03561-3737

America’s Favorite Coin Source• TRUSTED SINCE 1945

Card No. Exp. Date_____/_____

Method of payment:
❏ Check payable to Littleton Coin Co.  
❏ VISA    ❏ MasterCard   ❏ American Express   ❏ Discover Network     

Order Deadline: 12:00 Midnight, January 31, 2011

How Many Sets (limit 5): _________

Total Cost @ $19.95 per set: $ ________

Add a Custom Presidential 
Dollar Display Folder & SAVE 
28% at $2.50 each (limit 5): $ ________

Shipping & Handling: $ ________

Total Amount: $ ________

SPECIAL
SAVINGS!

Please print your complete name and address clearly

Official U.S. Mint legal tender coins...

The popular Statehood quarters have ended, and
savvy collectors are now assembling the exciting
Presidential dollar series, which began in 2007.
Four presidents are honored per year in order of
service, with each issue minted for 3 months,
then never again!

Don’t miss out – get every Presidential dollar
design released to date in collector-preferred
Uncirculated condition. You’ll own complete 
4-coin year sets from the first 4 years of the 
series, including the popular latest release
honoring 16th president Abraham Lincoln. The
2009-2010 coins display the motto IN GOD WE TRUST
below the portrait, while the earlier 2007-2008
issues marked the first time circulating dollars
displayed an edge inscription in over 200 years!

BIG SAVINGS and FREE GIFT!
Get your 16-coin set today for ONLY $19.95
and SAVE 64% off the regular price, plus Free
Shipping. Order by deadline to get a FREE
Uncirculated 2-coin set of 2010 P&D cents 
with first-year-of-issue Shield reverse!

You’ll also receive our fully illustrated
catalog, plus other fascinating selections
from our Free Examination Coins-on-
Approval Service, from which you may 
purchase any or none of the coins – 
return balance in 15 days – with 
option to cancel at any time. 

Get all sixteen Presidential 
Dollars released to date!

SAVE 64%!

Each minted for 3 months, then never again... 

FREE!
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Mail coupon today or order online at:
www.LittletonCoin.com/specials
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[FOREIGN AFFAIRS ]

World War I fi nally ends for Germany
Germany has made its fi nal debt payment for World War I – 92 years 

after the end of the Great War. The last bond issued for repaying the 
remaining war debt – a $94 million installment – matured on Oct. 3, 2010, 
according to the German government. 

In 1919, when the Treaty of Versailles placed sole 
responsibility for the war on Germany and 
required it to pay reparations for all damage 
related to what came to be called “World War I.” 
As Reuters reports, the sum was set in 1921 at 
$10.4 billion – an enormous fi gure for the time. 
Although there were eff orts to restructure and 
reduce the war debt, it ultimately fueled the 
resentment that propelled Hitler into power. 

Under Hitler, Germany stopped paying 
reparations. But the Western allies worked out a 
new debt payment plan after World War II.

Old Glory, super-sized
A Legionnaire and a San Diego fi refi ghter are working together to fl y a 

massive 30-by-58-foot fl ag in all 50 states ahead of the fl ag’s unfurling in 
Manhattan, Washington, and Shanksvile, Pa., on the 10th anniversary of the 
9/11 terrorist attacks.

Dubbed the “Patriot Flag,” this super-sized Old Glory began its trek across 
the United States last September. The tour is the brainchild of Mitch 
Mendler, a fi refi ghter/paramedic, and Wayne Louth of American Legion 
Post 149 in nearby Escondido, Calif., along with a growing number of 
volunteers around the country. 

The two men met at the funeral of a World War II veteran. Mendler had a 
passion for making sure the American people never forget the 9/11 attacks, 
and Louth handles fl ag disposal at his post. When a local auto mall decided 
to replace the massive fl ag it fl ew, Louth and Mendler saw an opportunity to 
refocus the country’s attention on what happened on 9/11.

Mendler quickly realized that transporting the fl ag from state to state 
would be costly, so he contacted FedEx. “I asked and they said yes,” agreeing 
to ship the fl ag free of charge between stops, he says. “If it wasn’t for FedEx, 
this would never have happened.”

The Patriot Flag sends two simple messages, Mendler says: “We still stand 
united, and we will never forget.”

Read more about the Patriot Flag, or schedule a stop: 
  www.publicsafety.net/thepatriotfl ag.htm.

[PATRIOTISM]
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John McCusker / The Times-Picayune

[HONORS ]

Family of forgotten 
Tuskegee Airman 
receives Congressional 
Gold Medal

Sen. John Kerry, D-Mass., and 
Mayor Setti Warren of Newton, 
Mass., presented a Congressional 
Gold Medal on Oct. 28 to the family 
of a Tuskegee Airman killed in 
World War II.

Second Lt. James A. Calhoun 
was killed on Sept. 8, 1944, in the 
Mediterranean and was buried in 
Italy. He also earned the Air Medal 
and a Purple Heart. In 2007, the 
remaining Tuskegee Airmen were 
awarded the Congressional Gold 
Medal by President George W. Bush, 
but Calhoun was somehow left 
off  the list. His daughter, Jean 
Calhoun Royster, reached out to 
Kerry to secure the medal in honor 
of her father.

“Lt. Calhoun’s service to our 
country is a shining example of the 
ultimate act of devotion, and it is 
only fi tting that his family accept 
this medal on his behalf,” Kerry said. 
“I’m glad I was able to help fi nally 
make this happen. It’s my small way 
of saying ‘thank you’ to the 
incredible Tuskegee Airmen and 
that generation of veterans who 
came before us.”

Warren said the recognition is 
well-deserved and overdue. 

“All of us in Newton owe a 
tremendous debt of gratitude to 
Mr. Calhoun for his dedicated 
service to our country,” he said.
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[MEMBERSHIP]

Leaders of tomorrow’s Legion
Fifty-four Legionnaires from 31 states graduated Oct. 29 after 

a week of intensive classroom and small-group activities at the 
12th annual National American Legion College in Indianapolis.

The program enhances knowledge and appreciation of The 
American Legion, and teaches the core values and 
contributions of the organization, the American Legion 
Auxiliary, Sons of The American Legion and many Legion 
programs. Knowledge gained during the week-long classroom 
and small-group sessions prepares young Legionnaires for 
leadership positions in posts, districts, counties and 
departments through education, development and motivation. 
The curriculum challenges student leaders to think critically 
and creatively about issues confronting the Legion.

“You have gained a great deal of knowledge about The 
American Legion during your week here,” American Legion 
National Commander Jimmie L. Foster said at the group’s 
graduation. “You will be tempted to go back to your posts 
ready to change the world. I caution you to ease into it slowly if 
you hope to succeed. It’s not what you know, but how you use 
your newfound knowledge.”

Past National Commander and Legion College Chancellor 
Butch Miller echoed Foster’s words.

“There is no doubt that many of you may become the leaders 
of tomorrow’s American Legion,” Miller said. “You may one day 
become national commander in your own right. Clarence Hill, 
2009-2010 national commander, is a graduate of Legion College. 
But remember, what you learned here does not guarantee 
success. You have the basic tools to succeed. What you choose 
to do with those tools is up to each of you.”

Throughout the week, national and department Legion 
leaders, National Headquarters staff  and Legion College 
graduates led students in a number of classroom lectures and 
group sessions, with an emphasis on programs, management 
techniques and leadership skills necessary to increase program 
visibility, membership growth and public awareness of The 
American Legion and its corresponding organizations. Students 
also learned to write resolutions and strategic plans, interact 
with the media and sharpen their public-speaking skills. 

To learn more about National American Legion College or 
to apply for the 2011 class, go to www.legion.org/college or 
contact Matt Herndon, course developer, at (317) 630-1406 or 
mherndon@legion.org.

James V. Carroll

[MEDIA]

MYLEGION.ORG 2.0
The American Legion’s new members-only social 
network enters a new era this month. Whether or 
not your home post has created a profi le, you can 
create your own page at MyLegion.org and search 
for friends around the world using such criteria as 
war era, branch of service, dates of service and 
home state. MyLegion.org was introduced last 
summer largely as an online membership-
administration toolkit. Since then, it has proven 
to be an extremely valuable information channel. 
Log on today and give it a try.

  www.mylegion.org

ONLINE BASEBALL REGISTRATION BEGINS
As American Legion Baseball swings into its 86th 
year, online registration for the 2011 season begins 

Jan. 1 on the Legion Baseball website 
(www.legion.org/baseball). 

This year marks Legion Baseball’s 
second season for online 

registration, which was launched as 
a way to improve administrative 
communication eff orts and 
provide additional value to players 
and fans. With online registration, 

coaches no longer have to collect, 
complete and mail registration 

forms, insurance forms and payments 
to various locations for processing. 

The user-friendly online service simplifi es 
the entire registration process and 
allows coaches to enter game 

schedules and team rosters for parents 
and fans to view. 

Furthermore, because of 
improvements recently made to the 

Legion Baseball website, coaches will have better 
access to detailed, printer-friendly reports, along 
with the ability to transfer player profi les from the 
previous season to the new one.

  baseball@legion.org

  www.legion.org/baseball

GOT A FLAG QUESTION?
Our fl ag expert has answers. Submit your 
questions online.

  www.legion.org/fl ag

HALF-STAFF ALERT
Sign up to receive an e-mail notice whenever the 
U.S. fl ag is fl ying at half-staff .

  www.legion.org/fl ag/notifi cation

MOBILE PHONE POST LOCATOR
Also available on App Store for iPhone. 
Search The American Legion.

  mobile.legion.org
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UNAVAILABLE

TEXAS
Conrad L. 
Roberson

UTAH
William E. 

Christoff ersen

VERMONT
Barbara Bushaw

VIRGINIA
George C. 
Lussier Jr.

WASHINGTON
Michael L. 
Montaney

WEST VIRGINIA
William W. Kile

WISCONSIN
David L. Gough

WYOMING
Gerald L. Jacobs

ALABAMA
Floyd W. Turner

ALASKA
James E. Pisa

ARIZONA
Deodoro M. 

Aguilar

ARKANSAS
Cleave B. Weiss

CALIFORNIA
Edward C. 

Landis

COLORADO
Ralph P. Bozella

CONNECTICUT
Richard W. 
Anderson

OREGON
Charles E. 
Schmidt

PENNSYLVANIA
Richard A. 

Coccimiglio

PHILIPPINES
Charles H. 
Cathey Jr.

PUERTO RICO
Alberto 

Rodriguez

RHODE ISLAND
Ronald P. 

LeVasseur

SOUTH CAROLINA
Billy W. Bell

SOUTH DAKOTA
Paul A. Evenson

TENNESSEE
Rollen D. 

Bradshaw Sr.

NEW HAMPSHIRE
John E. Neylon

NEW JERSEY
William “Billy” 

Mack

NEW MEXICO
Taurino J. 

Trevino

NEW YORK
Richard R. Keiser

NORTH CAROLINA
Jerry L. Hedrick

NORTH DAKOTA
Curtis O. Twete

OHIO
Henry S. Long

OKLAHOMA
Warren D. 

Wilson

MEXICO
Jerry A. King

MICHIGAN
Darwin Krieger

MINNESOTA
Raymond 
DeZurik

MISSISSIPPI
Robert E. Gosa

MISSOURI
Richard A. 

Heigert

MONTANA
Sylvia A.M. Beals

NEBRASKA
Douglas Boldt

NEVADA
Ron Gutzman

INDIANA
W. Darrell 

Hansel

IOWA
John J. Ross

KANSAS
David O. 
Warnken

KENTUCKY
Randall Coff man

LOUISIANA
Charles D. 

Aucoin

MAINE
Robert A. Owen

MARYLAND
Leroy E. 

Thornton

MASSACHUSETTS
Milton K. Lashus

DELAWARE
Lyman R. 
Brenner

DISTRICT OF 
COLUMBIA

Theodore Webb

FLORIDA
Robert J. Proctor

FRANCE
Liam Kane

GEORGIA
Charles F. 
Wessinger

HAWAII
Andrew W. 

Johnson

IDAHO
Wayne D. 
Mitchell

ILLINOIS
Eugene 

Thompson
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ALABAMA
Hardwick 
Olin Hall

ALASKA
William E. Jacobi

ARIZONA
Richard W. Perry

ARKANSAS
James V. Bynum

CALIFORNIA
Mark A. 

Foxworthy

COLORADO
E. Richard Friend

CONNECTICUT
Daniel C. 

Thurston Jr.

TEXAS
Kenneth W. 

Mueller

UTAH
Glen M. 

Bradford

VERMONT
Edward J. Brown

VIRGINIA
Michael F. 
Mitrione

WASHINGTON
Ken C. Lee

WEST VIRGINIA
Robert A. 
Fochalis

WISCONSIN
Robert S. Batty

WYOMING
Hugo A. Lenz

IMAGE

UNAVAILABLE

OREGON
Jacqulene M. 

Collison

PENNSYLVANIA
Pete Wasco

PHILIPPINES
Paul Zackeroff 

PUERTO RICO
Fulgencio 

Gonzalez-Ortiz

RHODE ISLAND
James W. 

Weinreich

SOUTH CAROLINA
Cecil R. Phillips

SOUTH DAKOTA
G. Dale Gibson

TENNESSEE
Dean A. Tuttle

NEW HAMPSHIRE
Frank E. 

Anderson

NEW JERSEY
Robert W. Looby

NEW MEXICO
Allen E. Semrau

NEW YORK
Vincent J. 

Troiola

NORTH CAROLINA
James W. Oxford

NORTH DAKOTA
Larry A. Vetter

OHIO
Dennis E. 
Clausing

OKLAHOMA
Arturo Besa

MEXICO
Michael D. Wood

MICHIGAN
Bill H. Hafeman

MINNESOTA
Thomas J. 

Lannon

MISSISSIPPI
Kenneth D. 

McGuire

MISSOURI
Lynn M. Dorrell

MONTANA
David A. Driver

NEBRASKA
Ronald W. 

Corbett

NEVADA
Kenneth L. 
Roberts Jr.

INDIANA
Leland O. Baxter

IOWA
Jerry D. Sebben

KANSAS
John C. Thomas

KENTUCKY
Michael W. 

Phelps

LOUISIANA
Daniel L. 

Leonard Sr.

MAINE
Daniel R. 
Ayotte Sr.

MARYLAND
Michael L. 
Mooney Jr.

MASSACHUSETTS
Francis J. 

MacDonald Jr.

DELAWARE
Edward W. 

Feeley

DISTRICT OF 
COLUMBIA

Bron R. Mogenis

FLORIDA
Albert E. Porter

FRANCE
Robert Gray

GEORGIA
Charles T. Tucker

HAWAII
Joseph O. 

McCloskey

IDAHO
William Stevens

ILLINOIS
Richard C. 
Groharing
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[CAREERS ]

Five rules for 
lifelong career 
management

THE JOB FRONT
BY WENDY S. ENELOW

The people who do best in 
their careers are sometimes not the 

most talented 
at their 
profession, 
but the best 
at managing 
their careers. 
Here’s what 
they know 
that everyone 
should know.

 Moving your career forward is 
your responsibility. It’s not the 
responsibility of your employer, the 
U.S. military or your college. It all lies 
with you, so always be on the lookout 
for great new experiences, 
opportunities and more, whether 
with your current employer or with 
another. 
 Dedicate yourself to lifelong 

learning. The more you know about 
your industry and profession, the 
better positioned you’ll be to fi nd 
and take advantage of new 
opportunities. 
 Stay visible. You can do this by 

volunteering for special projects, 
coordinating and/or speaking at 
professional events, writing articles or 
blogs, or any one of many other 
professional activities. Visibility 
translates to credibility, and that is 
remarkably powerful in a job search 
and career management. 
 Maintain an active and responsive 

network. The two most important 
aspects of networking are the quality 
of your contacts and your reciprocal 
relationships. 
 Dedicate yourself to your career, 

and understand that it will require 
your active participation – forever. 
Career management is not about 
paying occasional attention when you 
need a new job, but what you do 
every day of your working life.

Wendy Enelow is co-author of “Expert 
Résumés for Military-to-Civilian 
Transitions” and “Executive Résumé 
Toolkit.” www.wendyenelow.com

[ENTERTAINMENT]

GI Film Festival fi nds cable home
The GI Film Festival, a showplace for fi lms that focus on the successes and 

sacrifi ces of U.S. servicemembers, and which received The American Legion 
National Commander’s 
Public Relations Award 
last March, has 
announced a 
partnership with 
Discovery’s Military 
Channel. In November, 
the network began 
airing weekend blocks 
of the festival’s award-
winning productions. 

“We are proud to 
provide our fi lmmakers 
with a nationwide 
audience on one of the 
nation’s most respected 
television networks,” GI 
Film Festival co-founder 
Brandon Millett said. “We know Military Channel viewers will be touched 
and inspired by this programming. And we hope through our fi lms that they 
gain a greater appreciation for our men and women in uniform.” 

The opening weekend included “Shakey’s Hill,” about the battle to take 
the famous hill in Cambodia during the Vietnam War, and “L-Bird: The Little 
Plane That Did,” about the tiny spotter planes that wreaked havoc on the 
enemy during World War II.

  www.gifi lmfestival.com

[EDUCATION ]

Texas vets eligible for Hazlewood exemptions

BY VALERIE VIGIL
VETERANS & EDUCATION

MY GI BILL Q: I am a U.S. Army veteran residing in the state of 
Texas. I have heard about the Hazlewood Act and was 
wondering if you have any details about the program.

A: The Hazlewood Act exempts qualifi ed veterans, 
spouses and children of certain disabled or deceased 
veterans from specifi c tuition and fee charges at public 
institutions of higher education in the state of Texas. The 
exemption is for a maximum of 150 credit hours and may 
be awarded regardless of fi nancial need. 

An eligible veteran must have been a resident of Texas 
at enlistment and must provide offi  cial military documentation to prove 
eligibility for the exemption. Veterans must serve more than 180 days of 
active-duty service, excluding training, and discharge must be characterized as 
“honorable” or “general, under honorable conditions.” 

Veterans or dependents must provide proof of eligibility or ineligibility for 
VA education benefi ts. Verifi cation may be obtained by calling the VA 
Education Call Center toll-free at (888) 442-4551.

For more information about the Hazlewood Act and education benefi ts for 
Texas veterans, call toll-free (800) 252-VETS (8387).

Valerie Vigil, a Marine Corps veteran and member of American Legion Post 27 in 
Arizona, is a past vice president of the National Association of Veterans’ Programs 
Administrators. Send GI Bill questions to her by e-mail. askvalerie@legion.org
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[MEETINGS ]

Discount airfare off ered for 
2011 Legion meetings

The American Legion has obtained airline discounts with 

American Airlines, Delta Airlines and United Airlines for the 

organization’s 2011 meetings.

Those who want National Headquarters to obtain their travel tickets 

can contact Marti Wooden, the Legion’s in-house travel agent, at 

(317) 630-1232, from 8 a.m. to 4 p.m. EST, or mwooden@legion.org. 

Otherwise, Legionnaires can go 

through the airlines directly to 

obtain discounts.

Tickets should be purchased 

at least 30 days prior to 

traveling. Discounts vary 

depending on hub cities, 

advance ticketing and 

booking class of service for 

the reservations. Fees may 

also apply when reservations 

are made.

2011 LEGION CALENDAR

EVENT DATE EVENT EVENT CITY AVAILABLE
AIRPORTS

Jan. 7-9 Membership Planning Meeting Indianapolis (IND)

March 16-23
Department Service Offi  cer 

School/Washington Conference

Washington, 

D.C.

(DCA, BWI, 

IAD)

April 15-17 Oratorical Contest Indianapolis (IND)

April 30-May 5 NEC Spring Meetings Indianapolis (IND)

July 20-30 Boys Nation
Washington, 

D.C. 

(DCA, BWI, 

IAD)

July 27-30
Department Service Offi  cer 

School/Membership Workshop 
Indianapolis (IND)

Aug. 2-7
21st Annual Junior 3-Position Air 

Rifl e National Championship 

Colorado 

Springs, Colo. 
(COS)

Aug.  3-9
American Legion Baseball 

Regionals

Various 

locations

(PWM, PHL, 

CAE, SHV, 

MBS, BIS, 

BIL, SMF)

Aug. 11-17 Legion Baseball World Series Shelby, N.C. (CLT)

Aug. 24-Sept. 2 93rd National Convention Minneapolis (MSP)

Sept. 16-18 Children & Youth Conference Indianapolis (IND)

Sept. 23-25 Americanism Conference Indianapolis (IND)

Oct. 8-13 NEC Fall Meetings Indianapolis (IND)

Oct. 22-28 Legion College Indianapolis (IND)

AIRLINE CONTACTS

American Airlines 1-800-433-1790    Reference Index No. 21442

Delta Airlines 1-800-328-1111    Refer to File No. NM6HC

United Airlines 1-800-521-4041    Reference Tour Code No. 564HT

Media Bakery

Questions?  Call AirGuard Customer Care at 800.967.9727

Breathe Warm
Stay Active
Enjoy Life!

Breathe Warm
Stay Active
Enjoy Life!

Breathe Warm
Stay Active
Enjoy Life!

Breathe Warm
Stay Active
Enjoy Life!

www.airguardmedical.com

The CT Mask
allows you to 

moist air even 
in freezing 

temperatures.

Mention this 

ad and receive 

a 10% 

discount.
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[PERSONAL COMPUTING ]

‘Smart’ devices can make us do dumb things

Technology, whether digital or not, should 
improve, not degrade, the quality of our lives. 

This has been true at least since the Industrial 
Revolution, and it’s every bit as true today during 
the digital revolution. Smart phones, digital media 
players, touchpad devices, netbooks and other 
portable computers, desktop PCs and other devices 
we endow with intelligent capabilities can make us 
do really dumb things if we’re not careful. 

A new study by Harris Interactive illustrates 
some of the more boneheaded attitudes and 
activities spawned by smart devices. 

Fully 56 percent of Americans feel it’s acceptable 
to be online or otherwise plugged in to one of their 
digital devices during vacations, 41 percent during 
dinner at home with family, 29 percent during 
their honeymoon, 25 percent while dining at a 
restaurant, 22 percent during sex, and 8 percent 
during a religious service. 

Almost all of us have seen those who seem 
addicted to their devices, refusing to go anywhere 
without them. Some of us face challenges raising 
children to learn to enjoy the physically and 
emotionally healthy pleasures of riding bikes, 
playing ball, skipping rope and meeting friends in 
person to do things other than walking around the 
mall listening to their iPods or using their smart 
phones to text absent friends about what they’re 
doing with friends they’re largely ignoring. 

To a parent, what’s more frustrating than talking 
with your child about something of importance, 
only to discover that while you thought he was 
listening he was actually texting his friends? But 
it’s not only kids who are guilty. A friend of one of 
my children met for dinner with her father, who 
had been recently divorced from her mother. After 

her father texted his 
girlfriend one too many 
times, she stormed out of 
the restaurant.  

Matters go from frustrating to deadly when 
driving enters the mix. It’s mind-boggling to think 
that you can safely drive while continuously 
taking your eyes off the road to look down at your 
device to read and type into it. But despite the 
increasing numbers of states and municipalities 
passing laws against the practice, texting while 
driving continues. 

The statistics are frightening. Texting while 
driving increases the chances of an accident by 
2,300 percent, according to a study by the Virginia 
Tech Transportation  Institute. This is considerably 
more dangerous even than driving while drunk. 

The current generation has drifted about as far 
as you can from the 1960s mantra of “be here 
now.” The inability to focus on whatever task is at 
hand may be the most far-reaching negative of all. 
We’re raising multitaskers who can’t pay attention 
to what they’re doing for more than a few minutes. 
How would you like to be operated on by a sur-
geon affl icted by such digitally engendered atten-
tion defi cit disorder, or to have future bridges and 
skyscrapers designed by such people? 

Social scientists use the term “inattentional 
blindness,” the inability to be adequately percep-
tive to your immediate environment and to antici-
pate expected consequences because you’re 
sidetracked by a secondary task. 

It’s not all gloom and doom. Self-awareness is 
half the battle, both individual awareness and 
societal awareness. Excesses often accompany new 
technology until a balance is reached on how to 
best integrate it into lives and nations. 

Appropriate technology is the byword. Technol-
ogy in itself is neither good nor bad, whether 
you’re talking about digital communication or 
nuclear fusion. Homo habilis, or “Handy Man,” 
emerging some 2.5 million years ago and the fi rst 
hominid clearly recognizable as us, was the fi rst to 
make and regularly use advanced stone tools. 

These tools were used to better provide for 
families – and, in all likelihood, were also 

used as weapons to raid neighboring 
tribes. 

Reid Goldsborough is a syndicated 
columnist and author of “Straight Talk 
About the Information Superhighway.” 
reidgold@comcast.net, reidgold.home.
comcast.net

BY REID GOLDSBOROUGH
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Flag Rewards program 
benefi ts posts

[PATRIOTISM]

Emblem Sales is encouraging 
American Legion posts to participate 
in a new Flag Rewards program, 
which earns them a 10-cent credit for 
each dollar spent on the purchase of 
U.S. fl ags by the post and its 
community. The credit is good toward 
the future purchase of any Emblem 
Sales catalog item. For example, a 
post would receive a $2 credit for 
purchasing a $20 fl ag.

Qualifying purchases include those 
made by the post and its members, 
friends, neighbors, schools and 
businesses that choose to sponsor the 
post by buying their fl ags from The 
American Legion.

The goal is to make the Legion 
the primary source for 
communities purchasing 
U.S. fl ags. 
Register online:g

  emblem.legion.org/
fl ag_rewards.asp

HOARD OF 2,000 BUs FOUND!
HALF PRICE 

1964 Kennedy Silver 
Half Dollar BUs

 AS LOW  Brilliant      
 AS 

$9.50
 Uncirculated

Safely stored in a collector’s attic for 
decades, these original BU 1964 Kennedy 
90% silver half dollars can be yours at 
a low introductory price. Released just 
months after his tragic loss, it instantly be-
came one of the most popular American coin 
dates in our history. This 90% silver original 
date is especially coveted in pristine mint-
state quality. Reg. $19 each. NEW CUS-
TOMERS ONLY: $10.95 each or 5 for 
$47.50 ($9.50 each). Order #7769. Limit 
5 per household. 30-Day No-Risk Home 
Examination: Money-Back Guarantee. 
NO UNORDERED COINS SENT. 

International Coins & Currency
62 Ridge St., Dept. N5127, Montpelier, VT 05602

1-800-451-4463
www.iccoin.com/deals N5127

FREE
Shipping

  

Get 3 classic U.S. stamps in mint 
condition FREE!  These stamps

are at least 50 years old!

Send today for your three classic
U.S. stamps (stamps may vary) and
you’ll also receive special collector’s
information and other interesting
stamps on approval.  Limit one collec-
tion.  Your satisfaction is guaranteed.

3 Classic Mint U.S. Stamps FREE

Scarce 1925 Stamp1927 Lincoln

1929 Surrender of Fort Sackville

3 Classic Mint U.S. Stamps FREE
❏ Yes! Send me 3 Classic Mint Postage
Stamps.  Limit one collection.
Send coupon to:
Mystic Stamp Company, Dept. GK863
9700 Mill St., Camden, NY 13316-9111

Name_________________________________________

Address _______________________________________

City/State/Zip __________________________________

✔
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AIR FORCE / ARMY AIR FORCES
58th & 55th Weather Recon Sqdns (WRS), 
Branson, MO, 6/8-11, Conrad Layton, (918) 
446-6945, conradlay@aol.com; 91st Strat Recon 
Wing (SRW) Assn, North Myrtle Beach, SC, 
5/19-24, James Bard Jr., (410) 549-1094, jimbardjr@
comcast.net; 716th Radar Sqdn, Kalispell AFS, 
Kalispell, MT, 7/22-24, Jay Youngbluth, (605) 
384-3543, jyandly@hotmail.com; RAF Greenham 
Common Firefighters (Berkshire, United 
Kingdom), Portland, OR, 7/21-24, James Ediger, 
(360) 817-2573, jlediger@comcast.net; Ramey 
AFB, Aguadilla, Puerto Rico (All Personnel), 
3/21-26, Ken Coombs, (603) 735-4291, ken-bon@
msn.com

ARMY
2nd Inf Rgt, Pigeon Forge, TN, 5/12-15, Juan 
Santiago, (321) 259-7494, decoy64to70@aol.com; 
4th Inf Assn, Branson, MO, 7/4-10, Roger Dufek, 
(920) 684-0147, rldufek@sbcglobal.net; 70th Inf 
Div, Reno Sparks, NV, 5/12-15, Vern Stanley, (503) 
769-5121, vern274@wvi.com; 80th Gen Hosp 
(Milne Bay, New Guinea & Manila, Philippines 
1943-1946), Siler City, NC, 6/18-19, George 
Allred, (919) 837-5883, allred1808@embarqmail.
com; 101st Abn Div, Orlando, FL, 2/10-12, 
Mike Krawczyk, (219) 477-9208, abncibrvn@
frontier.com; 504th MP Bn Assn, Waltham, 
MA, 7/31-8/3, John Buckley, (703) 868-3573, 
mikepapa504@yahoo.com 

JOINT
Vietnam and All Vets of Brevard, Melbourne, 
FL, 5/5-8, Ralph Earrusso, (321) 427-2843, 
daydrmr333@aol.com; Welcome Home 2011, 
Chicago, 6/17-19, Robert Kolling, (630) 215-8504, 
robertkolling@serviceandhonor.org

MARINES
Hotel 2/7 (1965-1970), Myrtle Beach, SC, 6/9-12, 
Steve Cone, (843) 424-8279, scone1948@yahoo.
com; Mar Ammunition Co, Quantico, VA, 5/11-13, 
Tom Crotty, (513) 451-4691, tomandcar@fuse.net

NAVY
Bataan CVL 29/LHD 5 Assn, Colorado Springs, 
CO, 5/11-14, Sando Cosenza, (480) 753-4771, 
scosenza1@cox.net; Beachmaster Unit 2 
Expo 2000, Springfield, IL, 6/23-26, Michael 
Meuser, (815) 894-2916, mjmeuser@frontier.
com; Bremerton CA 130/SSN 698, Mobile, AL, 
6/26-30, James Jensen, (406) 837-4474, jmbluff1@
centurytel.net; Canisteo AO 99, Boston, 4/26-30, 
Paul E. Chapin, (978) 467-6129, cplumirish@aol.
com; Duncan DDR 874, Las Vegas, 5/1-5, David 
Walrod Sr., (513) 523-8880, david_walrod@
hotmail.com; Galveston CLG 3, Buffalo, NY, 
9/21-25, Tom Campbell Jr., (866) 398-2655, 
galveston@comcast.net; Gen H.W. Butner AP/
TAP 113, Norfolk, VA, 5/12-16, James Jack, (757) 
488-2858, jsailorjack@aol.com; Hancock CV/
CVA 19, Branson, MO, 5/10-15, Tom Boring, 
(765) 778-4247, texastom95@aol.com; Harry 
E. Hubbard DD 748, Branson, MO, 5/3-7, John 
Kraft, (262) 538-4218, jkraft1@wi.rr.com; Iwo 
Jima LPH 2/LHD 7, Hampton, VA, 6/1-5, Robert 
McAnally, (757) 723-0317, yujack@megalink.net; 
MCB 133 (Charlie Co), Branson, MO, 4/13-17, Fred 
Hutchison, (360) 482-4079, fredhut@earthlink.
com; Moale DD 693, Chantilly, VA, 5/12-15, 
Cal Muth, (321) 729-9915, cmuth@cfl.rr.com; 
NMCB 1 Seabees, Hampton, VA, 2/25-27, 
Peter Dowd, (781) 837-0393, mcb1reunion@
verizon.net; Ouellet FF 1077, New Orleans, 
7/21-24, Mike Cassidy, (561) 841-4367, 
mcass4435@aol.com; Pascagoula PCE 874 
& Eunice PCE 846, Ocean City, NJ, 5/16-18, 
Dick Bell, (856) 428-1083, kgb1083@aol.com; 
Portsmouth CL 102 (1945-1949), Herndon, 
VA, 4/28-5/2, Walt Hohner, (732) 463-1745, 
wphohner@aol.com; Roanoke CL 145, Savannah, 
GA, 4/28-5/1, Tom Carter, (407) 767-9075, 
tomtinac@cfl.rr.com; Rogers DD 876, Plant City, 
FL, 2/25-27, David Vick, (813) 441-4931, dvick@
tampabay.rr.com; Steinaker DD/DDR 863, 
Jacksonville, FL, 4/28-5/1, John Evans, (254) 
634-0602, texasevans@yahoo.com; Thomas 
C. Hart, Norfolk, VA, 7/27-31, Steve Garcia, 
(804) 796-5899, twoaouls1life@comcast.net; 
VS-29 (All Hands), Pensacola Beach, FL, 5/2-5, 
Don Barnes, (850) 897-8946, catdonb@aol.com

How to submit a reunion
The American Legion Magazine pub-

lishes reunion notices for veterans. 
Send notices to The American Legion 
Magazine, Attn: Reunions, P.O. Box 
1055, Indianapolis, IN 46206, fax 
(317) 630-1280, e-mail reunions@legion.org 
or submit information via our Web site, 
www.legion.org/veterans/reunions. 

Include the branch of service and complete 
name of the group, no abbreviations, with your 
request. The listing also should include the 
reunion dates and city, along with a contact 
name, telephone number and e-mail address. 
Listings are publicized free of charge.

Your notice will appear on our Web site within 
a week and will remain available online until 
the final day of your reunion. Upon submission, 
please allow three months for your reunion to 
be published in print. Due to the large number 
of reunions, The American Legion Magazine 

will publish a group’s listing only once a year. 
Notices should be sent at least six months prior 
to the reunion to ensure timely publication.

Other notices
“In Search Of” is a means of getting in touch 

with people from your unit to plan a reunion. We 
do not publish listings that seek people for 
interviews, research purposes, military pho-
tos or help in filing a VA claim. Listings must 
include the name of the unit from which you seek 
people, the time period and the location, as well 
as a contact name, telephone number and e-mail 
address. Send notices to The American Legion 
Magazine, Attn: “In Search Of,” P.O. Box 1055, 
Indianapolis, IN 46206, fax (317) 630-1280 or 
e-mail reunions@legion.org. 

The magazine will not publish names of indi-
viduals, only the name of the unit. Listings are 
published free of charge.

Life Membership notices are published for 
Legionnaires who have been awarded life mem-

berships by their posts. This does not include a 
member’s own Paid-Up-For-Life membership. 
Notices must be submitted on official forms, 
which may be obtained by sending a self-
addressed stamped envelope to The American 
Legion Magazine, Attn: Life Memberships, P.O. 
Box 1055, Indianapolis, IN 46206.

“Comrades in Distress” listings must be 
approved by the Legion’s Veterans Affairs & 
Rehabilitation division. If you are seeking to verify 
an injury received during service, contact your 
Legion department service officer for informa-
tion on how to publish a notice.

To respond to a “Comrades in Distress” listing, 
send a letter to The American Legion Magazine, 
Attn: Comrades in Distress, P.O. Box 1055, 
Indianapolis, IN 46206. Include the listing’s CID 
number in your response. 

“Taps” notices are published only for Legion-
naires who served as department commanders 
or national officers.

MEMBERS CAN:
Create profi les, network with others, 
make comments, visit member-only 
resources and much more.

POST OFFICERS CAN:
Manage membership, generate 
rosters, produce newsletters, 
create CPRs and more.

The new myLegion.org interface introduces the “myLegion Network,” 
where Legionnaires can fi nd each other based on search criteria such 
as war era, branch of service and home state.

Post offi  cers will be interested to know that all online tools 
previously available through ALPOP are now off ered to all posts 
at NO CHARGE!
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It’s the summer of
1944 and a weath-
ered U.S. sergeant is

walking in Rome only
days after the Allied
Liberation. There is a

joyous mood in the streets and this
tough soldier wants to remember
this day. He’s only weeks away from
returning home. He finds an inter-
esting timepiece in a store just off
the Via Veneto and he decides to
splurge a little on this memento. 
He loved the way it felt in his hand,
and the complex move-
ment inside the case
intrigued him. He really
liked the hunter’s back
that opened to a secret
compartment. He
thought that he could
squeeze a picture of his
wife and new daughter
in the case back. He
wrote home that now 
he could count the
hours until he returned
to the States. This watch
went on to survive some 

harrowing flights in a B-24 bomber
and somehow made it back to the
U.S. Besides the Purple Heart and 
the Bronze Star, my father cherished
this watch because it was a reminder
of the best part of the war for any
soldier—the homecoming. 

He nicknamed the watch Ritorno for
homecoming, and the rare heirloom
is now valued at $42,000 according
to The Complete Guide to Watches. But
to our family, it is just a reminder
that nothing is more beautiful than
the smile of a healthy returning GI.

We wanted to bring this
little piece of personal 
history back to life in a
faithful reproduction of
the original design. We’ve
used a 22-jeweled move-
ment reminiscent of the
best watches of the 1940s
and we built this watch
with $26 million worth 
of Swiss built precision
machinery. We then test
it for 15 days on Swiss
made calibrators to insure

accuracy to only seconds a day. The
movement displays the day and date
on the antique satin finished face
and the sweep second hand lets any
watch expert know that it has a fine 
automatic movement, not a mass-
produced quartz movement. If you
enjoy the rare, the classic, and the
museum quality, we have a limited
number of Ritornos available. We
hope that it will remind you to 
take time to remember what is 
truly valuable. If you are not 
completely satisfied, simply return 
it within 30 days for a full refund 
of the purchase price. 

The hunter’s back

The Ritorno watch back
opens to reveal a special
compartment for a 
keepsake picture or 
can be engraved.

Stauer 1944 Ritorno  $147

Now only $99 + S&P

800-806-1646
Promotional Code RTN252-02
Please mention this when you call.

To order by mail, please call for details.

For fastest service, call toll-free 24 hours a day 800-806-1646
Learn more about the history of the 1944 classic at www.stauer.com

14101 Southcross Drive W., Dept. RTN252-02
Burnsville, Minnesota 55337

We found our most important
watch in a soldier’s pocket

We found our most important
watch in a soldier’s pocket

ADVERTISEMENT
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LIFE MEMBERSHIPS
Post 105, AZ: Donald Cline, Robert Hernmann, 
Henry Tank Jr., Michael Zarewski
Post 187, IL: Robert K. Laramie, Larry Slater
Post 228, MN: Virgil E. Amendt, Cliff Jes
Post 513, MN: Norb Stachowski
Post 144, NC: Harley D. Ervin
Post 346, NJ: Henry Lynch

IN SEARCH OF
1st Bn 70th Armd (Fort Carson, CO, Fort Polk, 

LA, Fort Knox, KY, and Germany, 1963-1993), 
Sam Rushing, (501) 843-6311, samrushing@
netzero.net

2nd Bn 7th Mar 1st Mar Div (1975-1978), 
Bryan Blane, (856) 503-4332

4th Inf Div B Co, 3rd Bn 12th Inf (1969-1970), 
Randy Allen, (909) 446-8006, csnkrandy@
gmail.com

39th Eng Bn C Co (1966-1970), Mike Robinson, 
(502) 239-2847, dg123michael@hotmail.com

56th Data Processing Service Unit (Long 
Bihn, Vietnam, 1967-1968), Bill Green, 
(814) 515-7643, greenlndgrn@gmail.com

70th Trans Bn 95th Trans Co (Pusan, Korea, 
1962-1964) & 589th Eng Bn (Fort Hood, TX, 
1966-1967), Maurice Batista, (813) 493-4534, 
mabatista2011@yahoo.com

143rd Sig Bn 3rd Armd Div (Budingen & 
Frankfurt, Germany, 1959-1961), Sid 
Hoermann, luckywk@juno.com

501 Parachute Inf Rgt 101st Abn (WWII), 
Gary Swanson, (207) 542-4902, gary.swanson3@
va.gov

1370th MP Co Avn (Kimpo, Korea, 1947-1948), 
Don Metro, (248) 330-7448, donald_metro@
yahoo.com

CBD 1024 (1943-1946), George Hughes Jr., 
(817) 246-1463, maggie82521@sbcglobal.net

Co 15 (NTC Orlando, FL, 1968), Stephen 
Forrester, (423) 725-3271, sforrester@
embarqmail.com

Counter Mortar Radar Plt (Camp Pendleton, 
CA, 1968-1972), John Daughenbaugh, 
(970) 879-1820, rockingc@zirkel.us

Heli Sqdn Eight NSA (Imperial Beach, CA, 
1966-1968), Barry Andrews, (724) 288-6601, 
barry.andrews@comcast.net

HQ Co AG Classification & Assignment (Fort 
Leonard Wood, MO, 1952-1954), 
W. E. Pritchard, (712) 542-4663, wepritchard@
iowatelecom.net

Mar Corps Boot Camp Plt 2045 (San Diego, 
CA, 1968), ITR (Camp Pendleton, 1968), 
FDC School (Nov 1968), Vietnamese 
Language School (Monterey, CA, 
1969) and 1st 175th Guns (1969-1970), 
Mike Vaughn, (618) 262-8066

USS Vulcan AR 5, Paul Stein, (718) 229-3345, 
bpvulcan@yahoo.com

TAPS

Robert F. Cutler, Dept. of New York. Nat’l Conv. 
Cmsn. Consultant 1992-2009. 
James L. LaShure, Dept. of Virginia. 
Dept. Cmdr. 1997-1998 and Nat’l Legis. 
Cncl. Memb. 1993-1994, 1999-2000 and 
2001-2009.
Toma Tasaki, Dept. of Hawaii. Dept. Cmdr. 
1954-1955 and Nat’l Education & Scholarships 
Cmte. Memb. 1955-1959.
Sam E. Waggoner III, Dept. of Mississippi. 
Nat’l Marksmanship Cmte. Advisory 
Memb. 1949-1950, Nat’l Mbrshp. & Post 
Activ. Cmte. Memb. 1951-1952, Dept. Cmdr. 
1953-1954, Nat’l Sons of The American Legion 
Cmte. Vice. Chmn. 1954-1955, Nat’l Exec. 
Cmte. Alt. Memb. 1955-1958, Nat’l Distinguished 
Guests Cmte. Vice Chmn. 1957-1958, Nat’l 
Internal Affairs Cmsn. Vice Chmn. 1955-1957, 
Nat’l Veterans Preference Cmte. Memb. 1958-
1962, Nat’l Rehab. Cmsn. Advisory Board Memb. 
1976-1978 and Nat’l Public Relations Cmsn. 
Consultant 1982-1988.

Del.
7-10 Days

AIRBORNE LEATHERS
www.airborne-leathers.com

Genuine GOAT SKIN LEATHER JACKETS

Normally $24900

Now $119ea

NAVY
G-1

11 

Ca l l TOLL FREE
9-5 EST M-F

1-800-247-9501
AIRBORNE LEATHERS
20 Charles St.
Northvale, NJ 07647

BROWN

Regs S-XXL
Talls LT-XXLT

BROWN

OR

AIR-FORCE A-2

(Talls add $10)

NEW!
OPEN FIT

TECHNOLOGY
Most Brands

Any size 
or style

FREE Telephone Hearing Test
FREE Consultation with Technician
FREE TRIAL

5 year 
warranty $339 95

Hearing ONE  1-800-249-4163

      NOT AVAILABLE IN WA
100 Main St., Marty, SD 57361

DIGITAL HEARING SALE

Since1981

none higher$249 95 to $499 95

www.viamedic.com
800.547.9942
ORDER ONLINE, BY PHONE OR  MOBILE DEVICE!

®

HABLAMOS ESPAÑOL

Call today for a FREE color

catalog of over 150 eye-catching

Classic Military Rings, plus a

Special Report you should read

before buying any service ring:

1-573-221-7786 (24 hr. recorded
message). Or write: Classic Rings,
1209 Broadway, Dept. A-111,

Hannibal MO 63401.

www.ClassicRings.com
Code A-111

Rings to Honor
Your Service

Give to those who 
have a family member 

currently serving in 
the military. 

To purchase a 
Blue Star Coin, visit:

www.emblem.legion.org

Thank our military families!
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Badge-A-Minit, Dept. AL111, 345 N. Lewis Ave., Oglesby, IL 61348

Call 800•223•4103

Earn $25–$100 Per Hour
Expand your profitability with 
Badge-A-Minit buttons by creating
customized buttons for customers. 
Buttons cost less than 17¢ to make 
and can be sold for $1 or more. 
Only $75.90 $29.95, receive
everything you need to 
make your first ten
21/4" buttons. Request your
FREE catalog or order today!

www.badgeaminit.com

With silver moving towards record high
prices now is the time to lock in your price
for the 1 oz. pure 2011 American Silver
Eagle Coin. Due to the fluctuation in silver
price, please call our precious metals
trading desk to confirm your price.
Minimum order 5 coins. Coins available
for delivery mid January 2011.

2011 american silver eagle

call today to confirm your order

www.FlagAndBannerSupply.com

Top Quality
Heavy Duty
All U.S. Made

Call for quotes on  
flagpole discounts

   Full Line of Flags & Banners 
    New & Complete Catalogue 
    1-800-526-FLAG (3524) 
  

Full discounts to organizations

●   H AT   P I N S   ●     M E D A L S  ●

●  FREE COLOR CATALOG
●  2500+ Military Designs
●  Army, Navy, Air Force, Marines
●  Call now! Toll-free!

  1-888-223-1159
●  Custom pins & patches available.
 Dealer inquires welcome.

HONORS
by Hoover’s Mfg., Co.

P.O. Box 547AL, Peru, IL 61354
Fax: 1-815-223-1499

Email: dave@hmchonors.com 
Website: www.hmchonors.comB
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HEARING AIDS
UP TO 60% SAVINGS

30-DAY
TRIAL

TRY
BEFORE
YOU BUY

GUARANTEED LOWEST PRICES!
 ALL MAKES & MODELS TERMS ARRANGED
 30 YRS. EXPERIENCE ALL MAKE REPAIRS

CUSTOM INSTRUMENT SPECIALISTS 
FOR FREE INFORMATION CALL:

1-800-323-4212
We’re the oldest, biggest and best

LLOYDS, DEPT. AL         P.O. BOX 7355, ROCKFORD, IL 61126
Visit our Website at www.lloydhearingaid.com

This is all 
you wear!

NOT AVAILABLE IN WA. 

STRONGER
THAN VIAGRA®

Pharmaceutical Grade Without Prescription!

(12 pills)  -   100mg    $49.95   

(24 pills)  -   100mg    $89.95   

(36 pills)  -   100mg    $129.95 

* Free Shipping * Discreet Packaging

* Money Back Guarantee

Credit Cards & Check By Phone.

1-866-611-6891
Or Send Check or M.O. To:

P.E. Labs, 6409 S. Western Ave.
Oklahoma City, OK 73139-1703

 order online www.pillmedica.com

Viagra® is a registered trademark of Pfizer Inc

TOLL FREE
Order Line

http://legion.myhomebenefits.com 
to learn more!

* Certain restrictions apply.  
 Call or visit website 
 for details. 

Save $2,000 or more 
on your next move!

Exclusive Offer for Legion Families

Buy and/or sell your home 
and receive cash back.*

800.593.2526

800.593.2526

Secure a mortgage & receive 
discounts off closing costs.

A “no hassle” move plus 
exclusive Legion discounts. 
Call for a FREE estimate!

800.871.8864

800.524.5533

Check our low prices on adjustable beds!

FREE Video/DVD & Brochure!

Call toll-free! 1-800-501-3433

Need sleep?

www.sleep-comfort.com

90-Day Money 
Back Guarantee.Back GGuarantee.

FREE 
DELIVERY 

for a limited time only!

FFFFFplus

SLEEP
INSOMNIA - GAS PRESSURE
•  Mind control techniques and Special
      Exercises to Reduce Gas Pressure.
•  Information as to how to control
      your mind when going to Sleep.
•  Life is better if you know how
      to reduce gas pressure.
For a booklet to relax, reduce Gas
Pressure and produce restful Sleep,
Send $14.95 check to: Sleep Methods,
Box 7372-A, Missoula, MT 59807
(406) 542-9513       www.sleepmethods.com

U.S. & Canadian 
Rockies Tour 

America’s best choice for affordable travel since 1967! 
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If you lined up all the cars in the world end to end, 
someone would be stupid enough to try to pass them.

TWO MEN from warmer climes wanted 
to do some ice fi shing, and took off for 
Canada to try it. The lake they picked 
was frozen, so they stopped at a nearby 
shop to get bait and tackle.

“We’re going to need an ice pick,” one 
man said. They bought one and left. 
Two hours later, the other man returned 
and told the shop owner he’d need to 
buy a couple more ice picks. The owner 
sold him two picks, and the man left. 

An hour later, the fi rst man came back 
to the shop and said, “We’re going to 
need all the ice picks you’ve got.” 

The owner couldn’t believe it. “How are you 
fellows doing?” he asked.

“Not very well at all,” the man replied. “We 
don’t even have the stupid boat in the water yet.”

TEACH A CHILD to be polite and courteous, and 
when he grows up, he’ll never be able to edge his 
car onto a freeway.

A PASTOR was walking down the street when he 
noticed a boy trying to press a doorbell on a house 
across the street. But the boy was small, and the 
doorbell was too high for him to reach.

After watching the boy try repeatedly, the pastor 
went across the street, walked up behind the boy 
and, placing his hand on the boy’s shoulder, 
leaned over and gave the doorbell a solid ring.

Crouching down to the boy’s level, the pastor 
smiled and asked, “And now what, my little man?” 

The boy replied, “Now we run!”

A NEW GROCERY CLERK wasn’t sure what to do 
when a customer asked if she could buy just half 
of a grapefruit. He went to ask the manager. 

“Some nut out there wants to buy half a grape-
fruit,” he said, before realizing the customer had 
walked up behind him. He hastily added, “And 
this lovely lady would like to buy the other half.”

The manager liked the way the clerk thought on 
his feet, and later he asked him where he grew up.

“Lancaster, Pennsylvania,” the clerk replied 
proudly. “The home of beautiful women and great 
hockey teams.”

“Really? My wife is from Lancaster.” 
Without skipping a beat, the clerk asked, “What 

team was she on?”

“THE SENATE has passed a new bill that requires 
TV stations to lower the volume level on commer-
cials. This is great – a hundred of the most power-
ful people in the nation have managed to do the 
same thing my remote does.” – Jimmy Fallon

“No, I distinctly said I was sorry. I never said I was wrong!”

“All those opposed will signify by resigning.”

“You’re allowed one small carry-on, but each additional piece 
of emotional baggage is an extra $10.”
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The most comprehensive
resource for Mesothelioma
patients and their families.

FOR COMPENSATION INFORMATION:
FREE PACKET for mesothelioma

or lung cancer, diagnosis/death,
please contact:

Toll Free 1-800-998-9729
Email: info@thedavidlawfirm.com
www.asbestos-attorney.com/n4658

The David Law Firm, P.C.
Jonathan David*

10655 Six Pines Drive, #260
The Woodlands, TX 77380

(Greater Houston Area)

Handling cases nationwide with
local co-counsel in state of filing.

* Licensed by the Supreme Court of Texas.

FOR MEDICAL INFORMATION:
FREE PACKET for mesothelioma

patients, please contact:

Mesothelioma Web
Hope * Support * Help

Toll Free 1-877-367-6376
Email: info@mesotheliomaweb.org
www.mesotheliomaweb.org/n4658

Many sailors who served their country proudly aboard 
ships in the World War II, Korean, and Vietnam War eras, 

are now being diagnosed with asbestos-related cancers. 

Asbestos 
Cancer Hits 

Former 
Sailors

The David Law Firm is a Proud Sponsor of 
The American Legion “Freedom Car”
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6 ways Cargo Comforters™

beat ordinary “sweats”:
POCKETS: You get 6 of ’em — 4

secured with marvelous MagicCling™! 

FLEECE: Much Higher Quality 
than you’re used to — Hefty, 

Warm, Durable, Soft as a kitten! 
S-T-R-E-T-C-H: BIG 360° Elastic 
Waist with Adjusting Drawstring! 
ZIP FLY: No more droppin’ your 
drawers just to do numero uno! 

PRICE: Search the malls, outlets, 
the web — skimpier “Sweats” 
cost at least Double our Price! 

Easy Care: Machine wash & wear
Cotton/polyester. Order now!

Haband #1 Bargain Place,
Jessup, PA 18434-1834
Send _____ items. I enclose 
$________ purchase price plus 
$5.99 toward postage.
In GA add sales tax.

CARGO
COMFORTERS™

$12 2 pairs 24
3 pairs 36

per pair when
you buy 2

Black

Black

Charcoal

RoyalGrey
Heather

BIG GUYS

SAME LOW

PRICE!

Card # _____________________________________ Exp.: ____/____
Phone/Email _____________________________________________________
Mr. Mrs. Ms. ____________________________________________________
Address ________________________________________________________
Apt. # ______ City _______________________________________________
State ______________________________________ Zip _________________

Quick-Zip
Fleece Shirts
Polyester/cotton fleece. 
Pockets: 2 side, 1 chest. 
Banded Bottom & cuffs.
Colors contrast to pants. 
Sizes: S(34-36), M(38-40),
L(42-44), XL(46-48), 2XL(50-52),
3XL(54-56), 4XL(58-60)

1299
ea.

Regular Sizes:  
S(30-32)  M(34-36)  L(38-40)  XL(42-44)

Big Men NO EXTRA CHARGE!
2XL(46-48)  3XL(50-52)  4XL(54-56)

Inseams: XS(25-26)  S(27-28)  M(29-30)
L(31-32)  XL(33-34) This inseam

available in S, M, L, XL waists onlyOn-Line Quick Order: Shirts
On-Line Quick Order: PantsWHAT

SIZE?
HOW

MANY?

WINE
GRANITE

BLUE
BLACK

–15A44
EB
6J
Ø3
Ø1

–Ø1P61–Ø1P61
GREY HEATHER

ROYAL
CHARCOAL

BLACK
NAVY

WHAT
WAIST?

WHAT
INSEAM?

HOW
MANY?

6J
1Ø
Ø7
Ø1
Ø3

Blue

Granite

Wine

Navy

When you pay by check, you authorize us to use information from your check to clear it electronically. Funds may be withdrawn from your account 
as soon as the same day we receive your payment, and you will not receive your check back from your financial institution.

100% Satisfaction Guaranteed
or Full Refund of Purchase

Price at Any Time!

Haband.comShop Online:

#1 Bargain Place
Jessup, PA 18434

           Duke Habernickel            Duke Habernickel 
#1 Bargain Place
Jessup, PA 18434

Imported

Check

7A3
7A3
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1-877-699-2654 | usaa.com/legion

USAA auto insurance rates 
beat the competition.1

1 Average auto premiums/savings based on countrywide survey of new customers from 10/1/09 through 9/30/10, who reported their prior insurers’ 
premiums when they switched to USAA. Savings do not apply in MA. Use of competitors’ names does not imply affiliation, endorsement or approval.
2Immediate Accident Forgiveness, which requires an additional premium, is not available in CT, DE, HI, NC, CA, MA and NY. Purchase of the Accident Forgiveness 

endorsement is not a promise to continue coverage; the policy is subject to our underwriting guidelines. (Not applicable to past accidents.) USAA’s discount for 

safe drivers is the Premier Driver Discount and is not available in HI and MA. 3Multiple Products savings not available in CA, HI, MA, NC, NY and PA. Property and 

casualty insurance products are available to military members and their former dependents who meet certain membership eligibility criteria. To find out if you 

are eligible, contact USAA. Underwriting restrictions apply. Property and casualty insurance provided by United Services Automobile Association, and affiliate 

property and casualty insurance companies is available only to persons eligible for P&C group membership. © 2010 USAA.  122933-1210

• Proudly serving the financial needs of the military and 
their families for 89 years

• Aff ordable accident forgiveness and a safe driver 
discount (both available in most states)2

•  Save even more on auto insurance when you also have 
other products with USAA, like a homeowners policy 
(in most states)3

We know what it means to serve.®

We know what it means to serve.
Let us serve you.

SAVE ALL YEAR, every year, 
with significantly lower rates.

$672
$900

$952

$958

$996

State Farm

GEICO

Allstate

Nationwide

USAA

Compare these average auto premiums (six-month policy).1

USAA IS PROUD TO BE THE 

PREFERRED PROVIDER
OF FINANCIAL SERVICES TO THE AMERICAN LEGION
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INSURANCE  |   BANKING  |   INVESTMENTS  |   RETIREMENT  |   ADVICE

In 1922, Major William Henry Garrison was denied 
auto insurance due to his military lifestyle. With 24 
of his peers, Garrison founded an association of 
military members who insured each other. In 2009, 
USAA expanded its service, extending eligibility to 
veterans of all ranks who have honorably served.

Today, USAA provides a full range of insurance, 
banking, investments and fi nancial advice. As an 
American Legion member, you are eligible. There 
are no fees to join, and when you sign up, your 
eligible family members can join USAA as well. 

We know what it means to serve. 
Let us serve you.

Call today. 
1-877-699-2654 | usaa.com/legion 

YOUR MILITARY 
SERVICE QUALIFIES 
YOU FOR MEMBERSHIP.

“ALL AMERICAN 
LEGION MEMBERS CAN 
TAKE ADVANTAGE OF 
USAA’S EXCELLENT 
RATES AND SERVICE.”

— Jimmie Foster
American Legion National Commander

USAA IS PROUD TO BE THE 
PREFERRED PROVIDER
OF FINANCIAL SERVICES 
TO THE AMERICAN LEGION

Membership eligibility restrictions apply. USAA means United Services Automobile Association and its affiliates. © 2010 USAA. 122932-1210
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